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Campaign Summary Campaign Deliverables Production Data Marketing Data

Campaign Timeline Campaign Deliverables
October 1st, 2025 - April 30th 2026
Bedsonline: Hotelbeds:
Campaign Source Markets > Premium Banner > Premium Banner
. » Custom Microsite » Custom Microsite
bedscmlme USA, Canada, UK, Mexico, Australia and France
Part of HEX Croun » Downloadable Resources » Downloadable Resources
hol:elbec!s North America, Europe, LATAM and APAC >  Destination HUB Feature > Preferred Partner Logo Feature
» Booking Engine Featured Placement » Global Sales Campaign Sponsorship
» Bespoke Newsletter »  White Label Features
» Social Media » Booking Engine Featured Placement

» Bespoke Newsletter

Additional Marketing:
Bedsonline:

» BeltBanner
Hotelbeds:

» Destination HUB Feature
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Part of HBX Group
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Campaign Summary Campaign Deliverables Production Data Marketing Data

bedsonline‘ Premium Banner

Part of HBX Group

\Whv You Should Wark With Redsanline




Campaign Summary Campaign Deliverables

bedsonline| Premium Banner

Part of HBX Group

PARKROYAL
COLLECTION

Ut s - |

CANADA'S + ALBERIA CANADA'S ALBERIA

Far East

USA Canada

Production Data Marketing Data Links

PARKROYAL
COLLECTION

WEST
usk
CANADA'S & ALBERTA

MEX{CAN
CARIBSEAN

bedsonline =
2 |
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bedsonline  HBJ.

bedsonline HBJ

GROUP

Mexico Australia France
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bedsgnline ‘ Custom Microsite

Part of HBX Group
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Download Lowisiana's
Destination Brochure

Dowmload Lowisiana's
Destination Brochure
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Campaign Summary

bedsonline‘ Downloadable Resources

Part of HBX Group
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Campaign Deliverables Production Data Marketing Data

Download Lowisiana's
Destination Brochure

USA

Descargar el folleto
sobre Luisiana

Mexico

WHAT'STOUR | (1500
LOVISIANA? |

Download Lowisiana's
Destination Brochure

Canada

Download Lowisiana's
Destination Brochure

Australia

Download Lowisiana's
Destination Brochure

UK

elechargez
brochurede la
destination Louisiane

France
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Campaign Summary Campaign Deliverables Production Data Marketing Data

bedsonline | Destination HUB Feature - Top Highlights - November 2025

Part of HBX Group

bedsonline e bedsonline bedsonline

DESTINATION INSPIRATION DESTINATION INSPIRATION

DESTINATION INSPIRATION

NN NN

JR PREFERRED PARTNERS OQUR PREFERRED PARTNERS QUR PREFERRED PARTNERS
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el | TOESOUD | GGG g tara (B (o TaelSouth | abudnabi  ,, te,.  (@Qec TravelSouth | aBadnani  ,, ,te,, (@ Qe

bedsonline bedsonline bedsonline

USA Canada
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bedsgnline ‘ Destination HUB Feature — Top Highlights - November 2025

Part of HBX Group

bedsonline bedsonline bedsonline

- INSPIRATION DE VOYAGE
INSPIRACION VIAJERA PARA AN = N
DESTINOS DE TODO EL M\UNDO DESTINATION INSPIRATION POURDES DESTINATIONS

DU MONDE ENTIER

TravelSouth
Abyol Arswokamo  USA
@abu dhabi.
e C10S PREFERENTE /
T @it Qo R QUR PREFERRED PARTNERS
ravel South P MEXICANO Seick o
Lo )4 y
TravelSouth [ sy o cANADA'S P ({ /
s usa | @DUANADE T, (@ets (Sico A Shevinabi | TrovelSouth Sk

4 |

bedsonline bedsonline

bedsonline

Mexico Australia France
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bedsog!jexr!g‘ Booking Engine Featured Placement: Top Highlights
- November 2025
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bedsog!jexr!g‘ Booking Engine Featured Placement: Top Highlights
- November 2025
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bedsonline | Booking Engine Featured Placement: Top Highlights
- January 2026

Part of HBX Group

Manage your bookings

Bockirg number

et bk

Rewards program

ey to Rewards starts here

BOMARE

X8

NN NN

Our top partners Our top partners

USA Canada
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bedsonline | Booking Engine Featured Placement: Top Highlights
- January 2026

Part of HBX Group

Gérer vos réservations

Numéro de réservation | Dpomrurer 08 -

ograma de Rewards empieza aqui Seieehivtonig
de Recompensas y empleza s ganar puntos con cada

Programme Rewards

Votre voyage dans notre programme Rewards
commence ici
ommancez d gagner des polnts 3

News & tools

Actualités et outils

RESOURCE
HUB

NN NN

Mexico Australia France
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bedsonline | Booking Engine Featured Placement: Top Highlights
- March 2026

Welcome back, USRSTANCHEV! VAR, ¢ Welcome back, USRSTANCHEV! WA ¢ Welcome back, DAMIAN!

Exclusive Campaigns Exclusive Campaigns Exclusive Campaigns

NN NN

USA Canada UK
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bedsoggjaxr!g‘ Booking Engine Featured Placement: Top Highlights
- January 2026

iBienvenido de nuevo, MXRSTANCHEV!

Welcome back, AURSTANCHEV!

NN NN

Mexico Australia France
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edsonline | Bespoke Newsletter #

Part of HBX Group

bedscnline

bedsonline bedsonline bedsonline bedsonline
ravelSouth

TravelSouth wrm—  USA
saves oo USA

TravelSouth
sve aewmone  USA

Jusqua 2% % ce réductiont

TrovelSouth
s USA

B0k ! . ot o0r e
[Ahorra Basta un 25%

i oo y adw
with up to 25X oft

. Prét a découvrir
Ready to Discover Ready to Discover Ready to Discover cHISPeiecoPalt Sescinelt Ready to Discover le Sud authentique ?
el auténtico Sur? e Sud authentique *

the Authentic South? the Authentic South? the Authentic South? the Authentic South?

£Tus clientes sueian con playss escondidas, ave

clientscr I escapes your clients crave

What do your clles

rave—hidden coastal escapes

montaa o sabores con historla? El Sur de Estados Unidos o

mountain adventures, or flav 5
Y tiene todo...y mucho mds

ors that tell astory? mountain adventur.

or flavors that tell

dventures, or flavors that toll a story?

mount;

\merican South delivers all that and more. The American South delivers all that and more. The American South defivers all that and more.

propose des offres exclus

Nuestra pucy te ofrece ofertas exclusivas en

r des dest 1 be volet

an gives you exclusive offers across curated Our latest campaien gives you exclusive offers across curated destinos seleccionados para que diseri

Our a: uaien gives you exclusive offers across curated Our latesy

aires qui sortent du commun. Entre

destinations to help you des to help you design itineraries that go beyond the

ign itinerarie:

that go beyond the destinations to help you d

destinations to help you design itinerar n itineraries that go beyond the con alma hasta

hat go beyond the

meless traditions, every mile

inary. From soulful m

ordinary. From soulful music to timele: e t

traditions, every mile ordinary. From soulful mu

ordinary. From soulful music to timeless traditions, every mile o timeless traditions, every mile s una oportunidad

s achance to surprise and defight

ance to surprise and delight. 158 chance to surpriss snd delight.

Is a chance to surprise and delight

Il never forget? Dive in

0 queden en la memoria? Expl Areyouready to craft journeys

Are you ready to craft journeys they ll never forget? Dive In Are you ready to craft journeys they ll never forget? Dive in Ace you ready to craft journeys they H never forget? Dive In Listo para crear viajes qu

e and explore our o fions—because in the R i acaabithe ) ¥ descubre por qué en el Sur las and explore our o hand- festinations ~because in the
South, possibilties are truly infinite South, possibilities are truly infinite South, possibiities are truly lnfinite posibilidades son infinitas South, possibilities are truly Infinite
AllYall Are Welcome. AllY'all Are Welcome. AllY'all Are Welcome. A ot aon bismntioel Al Y'all Are Welcome.

Explorez plus.
Economisez phus.

Explora mas. Tu herramienta

Explore More. Your Ultimate Explore More. Your Ultimate Explore More. Your Ultimate Ahorrams, imprescindible. Explore More. Your Ultimate Deécovwrez e Sud des Etat
Save More. Planning Tool Save More. Planning Tool Save More. Planning Tool Save More. Planning Tool U 2
Discover the American South Looking for a resource that Discover the American South Lookingfor aresource that Discover the American South Looking for a resource that antes. Rec 0s mapas planificacién? €| Travel So Lookingfor a resource that

like never before! Browse our makes planning effortless? The like before! Browse our ‘makes planning effortiess? The like never before! Browse our makes planning effortiess? The .G000c8 gt faecs, Marasting 1t €3 of recurso makes planning effortiess? The

interactive maps to discover Travel South Marketing Kit is interactive maps to discove Travel South Marketing Kit is. Interactive maps to discover Travel Sou Marketing Kit is Atico & Cicle esthic favorito de los profesionales interactive maps to discover Travel Sout keting Kit is
‘what makes each destination the go-to favorite for travel ‘what makes each destination the go-to favorite for travel what makes each destination the go-to favor travel ctor, makes each destination L j0-to favorite for travel

rforpatiabi unforgettable planners unforgettable. planner v

nforgettable planner: 5 nforgettabl planners. Lo mejor? Est disponible orgettable. s,

o e hastaun 25%en para descargar con un solo cli

Phus, enjoy excl Phus, enjoy exclus A (bt o Plus, enjoy usive savings of And the best part? re: ot ando a tran i volen B Plus, enjoy exclusive & And the best part?

up 0 25% on h upto n hote ! Reble ta downlcad in up o 25% on hotels when you It’s available to downioad in caingaie Descérsaloahora P to 25% on hot It's available to download in

book through our book through our just one dlick book theough our campaign. Just one click. book through our campaign. just one click,

" ating 10 Gl vourkde 1 o6 today Lvourk tart y ! e
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bedsonline| Bespoke Newsletter #2

Part of HBX Group
£ - bedsonline

. i bedsonline bedsonline
bedsonline bedsonline bedsonline s
— TraSeuh

Prét a découvrir

Ready to Discover le Sud authentique ?

2 ;Buscas nuevas formas de inspirar the Authentic South?
Looking For New Ways Looking For New Ways Looking For New Ways tais dient Ao >
. . . . " + : a tus clientes esta primavera’
To Inspire Your Clients This Spring? To Inspire Your Clients This Spring? To Inspire Your Clients This Spring?
The American South is blooming with possibilities - sun The American South is blooming with possibilities—sun-

Our Jatest campalan gives you exclusive offers across curated

and flavors that awaken

Kissed co s, vibrant fes and flavors that awaken Kissed o

hat g0 beyond the

the destinations to help you design itinerar

the s
aditions, every mile

ordinary. From soulfu totimeless

isachance xise and delight

e oft

Our Bives you exchusive offers across the Our ives you exch

hottest destinations designed to make spring travel hottest destinations designed to make spring tr
unforgettable unforgettable Areyou ready to craft journeys er forget? Dive in
and explore our (oo hand s—because in the

Ready to turn spring plans into extraordinary escapes Ready to turn spring plans into extraordinary escapes South, possibilities are truly infinite.

All Y'all Are Welcome.

Let's dive In Let's dive In.

Explorez plus. Votre outil de
planification ultime.

Ahorraesta Descubre el Sur

Take Advantage of Spring See the South Take Advantage of Spring See the South See the South primavera Explore More. Your Uttimate
Hotel Savings inMotion Hotel Savings in Motion inMotion Save More. Planning Tool
Looking for a resource that

Spring adventures are calling!

d hurry.
g5 up to

And the best part?
It's available to download in

book through ot just one click

NN NN

bedsonline

bedsonline

Australia France

USA Canada Mexico
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bedsonline‘ Social Media #1 (Facebook)

Part of HBX Group

Bedsonline UK & Ireland
19 December at 10:00 - (3
From coastlines to mountaintops, the American South offers more than just destinations, it offers
stories, flavors, and experiences that stay with your clients long after the journey ends.

Whether it's the rhythm of world-class music, the warmth of Southern hospitality, or the richness of
local traditions, this region is made for travelers who crave authenticity.

§# Explore 25 hand-picked destinations
« Access limited-time hotel deals
Download ready-to-use resources
~ Build themed itineraries tailored to your clients’ interests

This is your gateway to crafting unforgettable journeys across the Authentic South. Explore the
campaign and start planning: https://tinyurl.com/4jbmkpva

One Region, Infinite Flavours
—

travelsouthusa.com
savor.

NN NN

P 1:10/1:12

UK
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bedsanline

Part of HBX Group

‘ Social Media #1 (LinkedIn)

. Bedsonline
e;—-—G)“ o

The American South has something to offer every traveller with experiences that will
stay with your clients long after their trip ends.

From breathtaking landscapes and world-class music to authentic southern cuisine
and vibrant cultural traditions, Travel South invites your clients to experience the
best of Southern hospitality.

- Explore an exclusive hotel portfolio across hand-picked States and cities
- Download ready-to-use resources and build tailored itineraries
- Access limited-time hotel deals throughout 25 top destinations

Start an unforgettable journey across the American South by exploring our offer
today: https://Inkd.in/eAirAAVt

Links

NN NN
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bedsanline

Part of HBX Group

‘ Social Media #2 (LinkedIn)

Bedsonline

In the American South, every mile reveals something unforgettable.

From coastlines to mountaintops, from world-class music to authentic southern
flavours, the traditions of the American South serve up infinite wonders, infinite stories
and infinite adventures.

Our curated campaign showcases a selection of 24 locations for you to deliver
authentic southern charm to your clients with ease.

- Craft personalised itineraries with our ready-to-use planning tools
- Download exclusive marketing resources to showcase top destinations
- Access a hand-picked hotel portfolio to suit every traveler's needs

Invite your clients to embark on a journey where every mile tells a tale and experiences
linger long after the adventure ends.

Travel South today: https://Inkd.in/eAirAAVt

TrovelSoutl;n

2l Y®all Are Welcome US
e

X s
o) M\is,_sk's«'bp) Delto, Mississippi ®

\ -
L T

Links

NN NN
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hotelbeds ‘ Premium Banner

Part of HBX Group

60,000 170+ 3500 7 billion

travel distributors countries local experts searches per day

Delight your clients' senses

Trovel Soutrg

Ong han afnits iovourss 1 US)

v

BOOK NOW

Hotelbeds' blend of technology, data and passionate people serves as a catalyst for growth,
enabling B2B travel players of all sizes to unlock their potential.

JOIN US NOW
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hotelbeds ‘ Premium Banner

Part of HBX Group
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The world's leading go-to B28 solutions The world's leading go-to B28 solutions The world's leading go-to B28 solutions

alers, supply, partners holesalers, supply, BaFtners rovi salers, supply, partRers

\ 4

NN NN

North America Europe LATAM APAC
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Part of HBX Group

hotelbeds ‘ Custom Microsite

Tt

— /- FIND YOUR LOUISIANA U]S

For Your Clients' Next Unforgettable Feed Your Soul.

Adventure

Visiting Louisiana s different for everyone. No matter what you love, you'll find
what you need to Feed Your Soul. With a variety of live music, natural beauty: a
richa ious food, Louisian h; for everyon:

Letthe endless beauty of L Yyour 25% off deals!
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Download Louisiana's
Destination Brochure
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Part of HBX Group

Campaign Deliverables Production Data Marketing Data

hotelbeds ‘ Custom Microsite
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hotelbeds ‘ Downloadable Resources

Part of HBX Group

WHATSYOUR" | fouisust

LOUISIANA?
Download Louisiana's Download Louisiana's
Destination Brochure Destination Brochure
North America Europe

NN NN

Download Louisiana's Download Louisiana's
Destination Brochure Destination Brochure

LATAM APAC
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hotelbeds | Preferred Partner Logo Feature — October 2025

Part of HBX Group

Highlights Highlights e L

Make travel a Universal Orlandk

force for good HALLO!'
: --" HORROR NIG

Manage your bookings Manage your bookings Gestiona tys reservas Cestiopp i tamyvas
Booking number 5 Bookig rumber 5 Namers dereserva et . szt

= - - = - = == o o == o o
News & tools News & tools Noticlas y herramientas Noticlas y herramientas

s \ {
o DESTINATION | / W DESTINATION | " ! DESTINATION |\ % Wi DESTINATION
INepimaTion [ INSPIRATION INemRATION i INSPIRATION | INSPIRATION i INSPIRATION

BEST RED B

North APAC
America
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Part of HBX Group

hotelbeds ‘ Preferred Partner Logo Feature - January 2026

notetbeds.
hotetbeds v

Highlights Highlights Highlights Highlights

..... o

The wait is over:
New Year Sales is live

The wait is over:
New Year Sales is live

New features
in our Booking Engine

& The wait is over:
$ New Year Sales is live

Manage your bookings

Manage your bookings Manage your bookings Manage your bookings
P St e Booking number o
Booking rumber B 5E Booking number o umxn..»«m o . ‘l
o o 5 o 5 o Ex=TE o [
News & tools

News & tools News & tools Nz &toots
_ — > R -
o 3 - e AL T ; CHAINOF
CHAINOF () i i i 0 , 4 THE MONTH!
TS DESTINATION |\ Byl 2
” INSPIRATION

Our top partners

Our top partners

NN NN

North LATAM APAC

America

EEEEEEREEER ?°



Campaign Summary

hotelbeds

Part of HBX Group

hotelbeds

Highlights

. " INSIGHTS '

Highlights

+

Maximise
the growth
potential of

your bookings!

Explore your opportunities

Campaign Deliverables

Production Data

Highlights

INSIGHTS '

Maximise
the growth
potential of

your bookings!

Explore your opportunities

" INSIGHTS '

Marketing Data Links

Preferred Partner Logo Feature - April 2026

hotelbeds

Highlights

- " INSIGHTS '

Maximise
the growth
potential of

your bookings!

Maximise
the growth
potential of

your bookings!

Manage your bookings

Booking number

News & tools

DESTINATION
INSPIRATION
INSPIRED BY THE

(R]e

Our top partners

Y DESTINATIONS

Manage your bookings

Booking number

News & tools

DESTINATION
INSPIRATION

BEST
Y DESTINATIONS

Our top partners

PIRED BY THE BEST

Manage your bookings

Booking number

News & tools

DESTINATION
INSPIRATION

RED BY THE

Our top partners

Manage your bookings

Booking number

News & tools

DESTINATION
INSPIRATION

RED BY THE BEST
STINATIONS

BEST

Our top partners

TravelSouth
aevonseweicome  USA

DENVERDM

TravelSouth
suvonseewaicome  USA

st
oeiveR: TaelSouty
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N
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©
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Europe
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Part of HBX Group

hotelbeds ‘ Global Sales Campaign Sponsorship #1

Campaign Deliverables

HB.{ hotelbeds

Tur

colourful
dreams to
Black Friday

steals

Book Now

We're excited to announce the launch of our much-anticipated Black Friday campaign
Give yourself that competitive edge during this high-demand season with the thousands

of hotels and experiences participating in our Black Friday campaign - to better meet
the needs of today's traveller and turn their most colourful dreams into Black Friday steals

Plus, this year's campaign features an extended travel window running through to
December 2026, giving your customers the flexibilty to plan ahead, and you that standout
advantage against competitors.

Discover this year's Black Friday offerings now and get ready to maximise your sales.

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025

Travel Window: Until 31st December
2026

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB3.GROUP

ewstetter. Click bere (o unsul

North America

b 4

HBX hotelbeds

Turn
colourful
dreams to
Black Frida

steals

Book Now

We're excited to announce the launch of our much-anticipated Black Friday campaign
Give yourself that competitive edge during this high-demand season with the thousands
of hotels and experiences participating in our Black Friday campaign - (o better meet
the needs of today’s traveller and tum their most colourful dreams into Black Friday steals.
Plus, this year's campaign fealures an extended travel window running through to
December 2026, giving your customers the flexibility to plan ahead, and you that standout
advantage against competitors.

Discover this year's Black Friday offerings now and get ready to maximise your sales

Book now

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025

Travel Window: Until 31st December
2026

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB3.GROUP

Production Data

HBX hotelbeds

Turn
colourful
dreams to
Black Frid

steals

Book Now

We're excited to announce the launch of our much-anticipated Black Friday campaign

Give yourself that edge during this high-demand season with the

of hotels and experiences participating in our Black Friday campaign - to better meet
the needs of today's traveller and tum their most colourful dreams into Black Friday steals.
Plus, this year's campaign features an extended travel window running through to
December 2026, giving your customers the flexibility to plan ahead, and you that standout
advantage against competitors.

Discover this year's Black Friday offerings now and get ready to maximise your sales.

BLACK FRIDAY

Booking Window: 14th November 2025 -
S5th December 2025

Travel Window: Until 31st December
2026

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB3GROUP

LATAM

Marketing Data

W

HB. hotelbeds

Turn
colourful
dreams to
Black Friday

steals

Book Now

We're excited t the launch of our much. Black Friday campaign

Give yourself that competitive edge during this high-demand season with the thousands
of hotels and experiences participating in our Black Friday campaign - to better meet
the needs of today's traveller and turn their most colourful dreams into Black Friday steals.

Plus, this year's campaign features an extended travel window running through to
December 2026, giving your customers the flexibility to plan ahead, and you that standout
advantage against competitors

Discover this year's Black Friday offerings now and get ready to maximise your sales

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025

Travel Window: Until 31st December
2026

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB> GROUP

Tick hece to unsubscribe

APAC

NN NN
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Campaign Summary

Part of HBX Group

Campaign Deliverables

Production Data

hotelbeds ‘ Global Sales Campaign Sponsorship #2

HB:X hotelbeds

LAST CHANC
Turn colourful dreams inte.
Black Friday steals

With only a few days remaining to take advantage of these exceptional prices, now s the
time to maximise your offerings with incentivising deals across thousands of global
hotels and experiences and calch the eye of travellers waiting for last-minute Black Friday
booking deals.

Regardiess of travel preferences, interests, o timing, our Black Friday deals provide
flexibility and value for all, and the travel window is open through to December 2026

Transform your clients’ travel aspirations into Black Friday realities - and book now

before the campaign ends.

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025

Travel Window: Until 31st December
2026

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB3GROUP

North America

HB:X hotelbeds

LAST CHANCE:
Turn colourful dreams into
Black Friday steals

This year's Black Friday campaign is nearly over!

With only a few days remaining to take advantage of these exceptional prices, now is the
time to maximise your offerings with incentivising deals across thousands of global
hotels and experiences and catch the eye of travellers waiting for last-minute Black Friday
booking deals.

Regardiess of travel preferences, interests, or timing, our Black Friday deals provide
flexibility and value for all, and the travel window is open through to December 2026.

Transform your clients' travel aspirations into Black Friday realities - and book now

before the campaign ends.

BLACK FRIDAY

Booking Window: 14th November 2025 -
Sth December 2025

Travel Window: Until 31st December
2026

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB>.GROUP

HB.  hotelbeds

LAST CHANCE
Turn colourful dreams inte

S
This year's Black Friday campaign is nearly over!
With only a few days remaining to take advantage of these exceptional prices, now is the
time to maximise your offerings with incentivising deals across thousands of global
hotels and experiences and catch the eye of travellers waiting for last-minute Black Friday
booking deals

Regardiess of travel preferences, interests, or timing, our Black Friday deals provide
flexibility and value for all, and the travel window is open through to December 2026

Transform your clients' travel aspirations into Black Friday realities - and book now

before the campaign ends.

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025

Travel Window: Until 31st December
2026

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB> GROUP

Marketing Data

HB.X hotelbeds

LAST CHANCE:
Turn colourful dreams inte:
Black Friday steals

With only a few days remaining to take advantage of these exceptional prices, now is the
time to maximise your offerings with incentivising deals across thousands of global
hotels and experiences and calch the eye of travellers waiting for last-minute Black Friday
booking deals.

Regardiess of travel preferences, interests, or timing, our Black Friday deals provide
flexibility and value for all, and the travel window is open through to December 2026,

Transform your clients’ travel aspirations into Black Friday realities - and book now

before the campaign ends.

BLACK FRIDAY
Booking Window: 14th November 2025 -

5th December 2025
Travel Window: Until 31st December

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

NN NN
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hotelbeds ‘ White Label Features: Air France

AIRFRANCE #

Trouvez votre séjour idéal

Embarquez dés maintenant pour des vacances de réves

o Sresth e m

2 voyageurs, | chambxe v

Desti

Top destinations
= —— g N
g
DUBAI

B el e @ o a
de Fextravagante ViVaz s 1w meriown portes tradition

PARIS BARCELONE ROME i
Lo vite e . Vioez  espagnole . Godtez b1s Dolce Via - Lacaohal sxmite -

Une région. Des possibilités infinies.

Des de soleil aux brume, le Sud des Etats:
Unis vous invite & savourer ses 5aveurs, $COuter 505 histores et vivre des aventures ot vous
vous souviendrez kongtemos orés 18 fin du voyage.

Ic4, chaque ilomatre réserve un momant 3 découvre ; une nature & couper le souffle, une
musique ségendaire, une cuisine noublisble et des traditions fagonnées par des générations de
communatds fiores 6o lour heritage.

Découvrir

& PAIEMENT SECURISE cov AOE ET CONTACT

€Pay GPay

MENTIONS LEGALES ANMULER MA RESERVATION

POLITIUE DE CONFIDENTIALITE

PARAMETRER LES COOKIES

=
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fu

AIRFRANCE #

AIRFRANCE # =
Moo

Trouvez votre séjour idéal

Embarquez dés maintenant pour des vacances de réves

Destinst Checkin Check out
L T p— m

2vopageurs, 1 chambre v

Top destinations
A Atmsta, resdeinti w haritage 3 sencostrast s e s
n cormtastn e¥armscuecs. Casriab Cuflirads of crastise,
whe wécist o s VTR arEre, B ScAT wetatie
ey [ vl et et @]
Partez o découverte g " UAsie vous ouve ses Ente maderté et
de Fextravagante VL0 TS ey portes. tradition

Charme $es petites villes, riche hicitage

Phs 3 fouest. Springfied mike charme des pethes vikes ot
fiche patTimotie CuluTe, svec ses musées, ses spéciitis
Jocakes e 56 185 SCCURIMES QU NVEEL 3 Srondie
tenps denphns

Qdcouenz Sornaasd

BARCELONE ROME . LONDRES. -
Vixez & respagnole Gottez b1s Dokce Via -

L o0 saveurs ot culture 5o rencontrent

ahiare be flacwe (uscar s Kansas CRy, ccowes das.
rters animes, en bortecus Wgandaire et ute scene
ATiSTQUE YNEMIQED QU Crbant 4t AIMOsEhine VAN of

Une région. Des possibilités infinies.

st Unis vous invte . o vous.
Déosrrrnz Kansan City Vous souviendrez longiemps sprés s in du voyage.
et e souffle, une
musique sgandaite, 2 fagonnées per

communauts iéres 6o leur hértage.

ana, entre fleuve
@ PAEMENT sECURISE cav o ET CoNTACT

A Baton Reuge.  vie £organise o rythme du Wssisspp:

Enve srchRChuIE EMbAMANGUS ot SPéciILis locales pheines .= MENTIONS LEOALES ANMULER MA RESERVATION

S Caracties, s vk Gl U ATROSEALNS JUTENTIQUS &0 POLITIGUE DE CONFIDRNTIALITE

NN NN
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hotelbeds ‘ White Label Features: British Airways

baclubs

BABTA

fu

baclubs

I

Find your perfect stay

Discover and enjoy amazing hotel deals

2umiers 1roem

Top destinations

Book with Confidence

Links

NN NN
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hotelbeds ‘ White Label Features: Corporate Benefits

' corpeete bonweits ’ corporate benefits

Finden Sie Ihr perfektes Urlaubsangebot!

Tolle Hotelangebote und vieles mehr ...

Sadliche Stiidte - Geschichten entdecken
Reisezie Checkin Check out
Do Sicttanien aces raseze i von M, Mo L reicree

2 Reisende, 1 Zmmer v

Unsere Top-Reiseziele

Hinchen Sictans

1 Mastrtie Curn Herzactiag Ser arserionaches Misk,

Verarattieguates usd flER s Shedt i eives Scund,
ot jecten Buau prhgs
Estdecken S Nostnite.

DUBAI NEW YORK TOKIO
e B B wcnd

VTR weSTRC st Spvingfioh] Kisestacrcname ind e
t Mussar,

nkasende StraBen aomn dazw e, 035 ToTo 20

R e sl Wl EIRCAUSI 2o genan

Extenciom n Sarnateld

Wa Geschmack un Kistur aufeinandertrefton PARIS - BARCELONA ROM LONDON
e Bl el 22 B
Folgen S dam Fhiss wetet nach Kansas Clty, wo Weencion i Rnythmus Vita

tausend Facetten
Ve gencires Sartucis nd sew lioteense Kt

Extdechen Ske Kansas.
Eine Region. Unendliche Méglichkeiten.
\ bis
Sgen dazu ein, seine Aromen zu genleBen, seinen Geschichten 2u auschen und Abentever zu
entdacken, an die Sie sich noch iange nach Iver Reise erinnern werden
Hior wartet autjoder Mollo Moment

1 Hawch des gefiibtvollen SQ unvergessiches Essen und Tragonen, geprigt von Generstionen stolzer Gemeinschafien
" wendige Svaben oo
as.Joa wieknt, wo Mtk Ktix und Gaschictin b anem Entdecken

Ry errcamatzen St a8 %3 THGRNSWS et g
o hreckachen Arormme st larberfrober Archiwcar 26 hin
2u lsthafen Fostvals usd zatiosen Tradisonen ot jede.
Echn dhvw ah, dan Gevst dee 5390 20 wpsdren.

Estshechan S Nam Qctars. @ SICHERES BEZAMLEN acB HILFE UND KONTAKT KONTAKTIEREN SIE UNS.

vsa @ P
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hotelbeds Booking Engine Featured Placement:
Top Highlights - November 2025

DESTINATION ) - ) DESTINATION | | DESTINATION
INSPIRATION b [ g i [LELILYS : { INSPIR N

North
America
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hotelbeds Booking Engine Featured Placement:
Top Highlights - January 2026

‘Welcome back, DAMIAN!

Highlights Highlights Highlights Highlights Highlights
VT e

News & tools

N [r— x- AT, 7 s - 1
-l cuaNoe ¢ 3 -l chawor CHAINOF © p W chawor | = i ol
ol THE HONTHg <8 4 ) THE MONTH: . i THE MONTH! A 3 B THE MONTHE =i gl

- BRI i o EYALT 134 4 i I CHYALT 184 HyATT o A 194

Our top partners Our top partners Our top partners Our top partners. Our top partners

Seick Saidk Soidk Seick Sk

North
America

NN NN

Europe LATAM APAC Brazil
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hotelbeds Booking Engine Featured Placement:
Top Highlights - March 2026

Welcome back, DAMIAN! Welcome back, DAMIAN! Welcome back, DAMIAN! Welcome back, DAMIAN! Welcome back, DAMIAN!

Manage your bookings Manage your bookings Manage your bookings

Sooking rumer K= Bocking rumeer == Booking rumer 8 == Bocking rumeer == Bosking e

News & tools News & tools News & tools News & tools News & tools

DESTINATION DESTINATION DESTINATION DESTINATION DESTINATION
IN TIO INS INS INSP INS

B

Our top partners Our top partners Our top partners Our top partners Our top partners

North

. Europe LATAM APAC Brazil
America
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Campaign Summary
otelbeds
Part of HBX Group

hotelbeds

HBX
GROUP

Ready to Discover
the Authentic South?

rave—hidden coastal ascape

or flavors that tell a story?

The American South delivers all that and more

curated destinations to help you hat go

beyond the ordinary. From soulful music to timeless

traditions, every mile is a chance to s

and delight.

Are you ready to craft journeys thayll never forgat? Dive in

hang-picked destinations—because in

the South, possibilities are truly infinite

All 'all Are Welcome.

Explore More. Your Ultimate
Save More. Planning Tool

Looking for a resource that

destination unforgettable

tpar?

Plus, enjoy ex
of up t0 2!

ane click

HOTELBEDS,

HB3GROUP

R ——

North America

Campaign Deliverables

& to download in

Production Data

Bespoke Newsletter #1

HBX hotelbeds

GROU

Ready to Discover
the Authentic South?
What do your clients crave-hidden coastsl escapes,

mountain adventures, or flavors that toll a story?

The American South delivers all that and more

ou 1 gives you exclusive offers across

curated destination

o help

b

d the ordinary. From soulful

traditions, every mile

Ara you ready to craft joumeys the

and explos

Explore More. Your Ultimate
Save More. Planning Tool

you book through our
campaign

Stac

HB3GROUP

Marketing Data

HBsX  hotelbeds

[ravelSouth
o dee Wekcoms . USA
Aboren hasts in 25

iPreparado para descubrir
el auténtico Sur?

Exploram

por qué on ol Sur

35, Tu herramienta

Ahorra mas. imprescindible.

qué ha
destine.

Adomés, dis

arla
? £l Travel South

HBJ.GROUP

chein b

LATAM

Links

HB«X  hotelbeds

s por el
(Ahora hasta un 2%

v
 ©

¢Preparado para descubrir
el auténtico Sur?

Aturas en

Tus elier Ban con p!

Sur de Estados

Unidos lo tiene toda._.y muche més.

quedon en la memoria?

por qué en ol Sur

Explora

125 po on infinitas

iAqui todos son bisnvenidos!

Explora mas. Tu herramienta
Ahorra mas. imprescindible.

fic
arketing
favorito do

del sector.

HOTELBEDS,

HB3.GROUP

Brazil
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hotelbeds ‘ Bespoke Newsletter #2

Part of HBX Group

HBX  hotelbeds HB.X  hotelbeds HBX hotelbeds HBX  hotelbeds

Procurando novas maneiras de inspirar Procurando novas maneiras de inspirar &Buscas nuevas formas de inspirar &Buscas nuevas formas de inspirar
seus clientes nesta primavera? seus clientes nesta primavera? a tus clientes esta primavera? a tus clientes esta primavera?
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bedsanline ‘ Belt Banner

Part of HBX Group

vV V

We have the most You get access to a With our exclusive
powerful and user- product portfolio that agreements, you get

f booking provides you with
platform for travel everything your in the most sought-

agents customers demand after destinations

Delight your clients' senses

Trovel SoutrAl

ion, Infinite Flovours US

BOOK NOW

Partner of the Month
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Campaign Summary

hotelbeds

Part of HBX Group

HBX  hotelbeds

DESTINATION INSPIRATION

Campaign Deliverables

Destination HUB Feature

HBX  hotelbeds e somancn | smanen s

DESTINATION INSPIRATION

TOP HIGHLIGHTS.

TOP HIGHLIGHTS.

Production Data

HBX  hotelbeds

DESTINATION INSPIRATION

TOP HIGHLIGHTS

Marketing Data

HBX  hotelbeds

DESTINATION INSPIRATION

TOP HIGHLIGHTS

Links

FEATURED DESTINATIONS

DESTINATION SPOTLIGHT

MEXICAN
CARIBEBEAN

FEATURED DESTINATIONS

DuRRl

DESTINATION SPOTLIGHT

OUR PREFERRED PARTNERS

abudhabi  fESMYEe

HB3. | hotelbeds

North America

CANADA'S
ALBERTA

el G

OUR PREFERRED PARTNERS

CANADA'S

(@t Qo abudnabi (@S [ v (@it Qo

HB3. | hotelbeds

Europe

FEATURED DESTINATIONS

MEX{CAN

DUBPJ CARIBBEAN

DESTINATION SPOTLIGHT

experic

abzi phebi

Ayourpace

CANADA'S

G P P
abudhabi (S5 *

ALBERTA

HB3 | hotelbeds

GRrOUP

LATAM

(@oits Qecor

MEXICAN

Al
Dw" CARIBBEAN

DESTINATION SPOTLIGHT

experic S
abi Phebi

OUR PREFERRED PARTNERS

CANADA'S

abudnabi SN *

ALBERTA

HB3 | hotelbeds

Brazil

(@oits Qico
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Campaign Summary Campaign Deliverables Production Data Marketing Data Links

CAMPAIGN ROOM NIGHT PRODUCTION REPORT

202425 Oct-Apr 202526 Oct-Apr
Dlestination Name CAMADA MEXICO LK USA  FRANCE SUSTRALLK  Total CANADSA MEXICO Lk USa  FRANCE SUSTRALLK  Total
Alexandria - LA 351 2 1 1106 1 1] 1461 v 1] 14 1.602 1 1] 1734
Baztrop - LA 36 0 0 104 0 a 200 20 a a 423 a a 443
Baton Rouge - L& 1151 34 37 4,745 107 10 6,117 1137 il 63 5,701 155 3 7070
Cavington - L& 195 1} 1} G54 5 4 g15 g0 4 g 1.063 1] 1] 1155
Donaldsonville - LA 36 1} 1 257 14 1] 308 36 1] 1 450 22 z2 51
Eunice - LA 7 0 0 274 0 1] 231 25 1] 2 427 1] 1] 454
Ferriday - LA 14 0 0 33 0 1] 47 3 1] 1 4 1] 1] 45
Franklin - LA 0 0 0 29 0 a 23 a a a 73 a a 73
Galliara - LA 21 1} 1} 105 1} 1] 130 2 1] 1] 243 1] 1] 251
Gonzales - LA 223 3 1} G04 4 1] 1.034 254 1] 37 1435 z2 1] 1,788
Gray-LA 27 1} 1} 151 1} 1] 178 1 1] 1] 331 1] 1] 332
Hammond - LA 456 2 1 544 0 0 1107 g73 Tz 0 1135 1] 1] 2130
Houma -LA 123 0 0 721 20 1 865 125 26 Z 333 45 0 1136
Kinder - L& 16 2 1} 22 1} 1] 40 13 1] 1] 83 1] 1] 10z
Lafayette - LA 451 1 24 2,689 136 22 3,393 394 12 4z 4,262 146 1] 4,576
Lake Charles - L& 364 il 4 1.538 3 1] 1.3a0 425 25 iz 3,782 16 3 4 253
Leesville - LA 50 1} 1} 234 1} 1] 234 13 1] z2 522 1] 1] 537
Luling = L& 12 1} 1} 35 1} 1] 47 2z 1] 1] | 1] 1] 13
Mansfield - LA 7 1} 1} 138 1} 1] 155 3 z2 1] 235 1] 1] 300
Mansura - LA 4 0 0 230 0 1] 234 1 1] 1] 165 1] 1] 163
Maonroe - LA 232 0 3 1.342 3 Z 1.588 326 a 5 2,568 Z 1 2322
Margan City - LA 55 1} 3 212 1 2 273 86 392 1 330 1] 1] 503
Natchitoches - LA i) G 4 343 14 1] 454 35 1] 3 1.023 13 1] 1143
Mew Cileans - L& 32T TS 7005 33,230 1013 1.033 46,543 53,745 G4z 10,223 67535 G07 1583 6 535
Rayne - LA 28 0 0 10z 0 1] 130 47 1] 1] 475 0 1] 532
Sabine -LA 0 0 0 g0 0 1] g0 [+ 1] 1] 153 1] 1] 67
Saint Francizville - L& 576 0 0 430 0 0 1.108 -] a 5 215 a a 236
Shreweport - L 05 2 5 3,056 13 14 3,505 E15 16 23 4,432 1] g 5.100
Slidell - L& 206 2 1 a7 1} 1] 356 =)l 1] 3 1.073 1] 1] 1.301
Wille Platte - LA 35 1} 1} 175 1} 1] 210 T 1] 1] 265 1] 1] 27z
‘wiinnfield - L& 31 0 1 185 5] 1] 256 55 1] 4 157 17 1] 236
Total 3.470 g4z 7106 54.553 1.408 1.055 Td.465 10,741 1ddz 10,515 101.556 12dz 1400 | 126,636
70
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Campaign Summary

INSIGHTS

The Bedsonline campaign delivered solid and consistent
performance across all activated markets during the period.

Display Ads generated strong traffic volumes across markets, more
than 42M pageviews. Engagement remained healthy, with average
time on page consistently above six minutes. CTR performance was
stable, ranging between 1.15% and 1.30%, reflecting steady interaction
with display formats across the campaign.

Email communications further strengthened campaign performance
across markets. Both bespoke email activations delivered strong
reach and healthy open rates, consistently exceeding industry
benchmarks and demonstrating strong engagement with the
messaging.

Overall, the combined performance of display and email channels
highlights an effective multi-channel activation, driving consistent
reach, engagement, and sustained interest throughout the campaign
period.

Campaign Deliverables Production Data Marketing Data

Links

DISPLAY ADS

Pageviews

16,065,663

bedsonline

TIMELINE : OCTOBER 2025 - APRIL 2026

5,239,816

5,558,307

15,543,434

CTR

1.30%

115%

1.20%

1.20%

Average time on page

0:08:43

0:10:20

0:06:47

0:08:57

EMAIL COMMUNICATIONS

Bespoke email #1

Reach

Open rate
Bespoke email #2

Reach

14,571

Open rate

38.58%

43.76%

34.15%

DOWNLOADABLE RESOURCES

Reach

1,249

274

533

1.238

Sl



Campaign Summary

INSIGHTS

The Hotelbeds campaign delivered consistent and reliable
performance across all the period.

Display Ads supported strong visibility throughout the
campaign, generating solid traffic volumes across regions,
+27.7M pageviews. User engagement remained stable, with
average time on page indicating sustained interaction with
the content and CTR levels holding steady reflecting reliable
performance.

Bespoke emails activations delivered healthy open rates
across regions, demonstrating continued interest in the
messaging and strong engagement with email content.

Overall, the combined performance across display and email
channels highlights a well-balanced and effective multi-
channel strategy, driving consistent reach, engagement, and
visibility throughout the campaign timeline

Campaign Deliverables Production Data Marketing Data

Links

DISPLAY ADS

Pageviews

2,946,865

hotelbeds

Part o HAX Sraug

TIMELINE: OCTOBER 2025 - APRIL 2026

12,458,714

12,383,725

CTR

1.20%

L15%

1.15%

Average time on page

0:05:14

0:07:46

0:03:05

EMAIL COMMUNICATIONS

Bespoke email #1

Reach

15,808

Open rate
Bespoke email #2

Reach

35.51%

33,80%

32.67%

Open rate

DOWNLOADABLE RESOURCES

255

1,156

1229

b . N 0
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a4

Links

Louisiana (Travel South) Bedsonline USA Microsite

Louisiana (Travel South) Bedsonline Canada Microsite

Louisiana (Travel South) Bedsonline Mexico Microsite

Louisiana (Travel South) B nline UK Microsite

Louisiana (Travel South) Bedsonline Australia Microsite
Louisiana (Travel South) Bedsonline France Microsite

Louisiana (Travel h) H I North America Microsi
Louisiana (Travel h) H I Eur Microsi
Louisiana (Travel h) H | LATAM Microsi

- : | h bed o
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https://destinations.bedsonline.com/en/louisiana/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/louisiana/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/louisiana/travelsouth/campaign/deals/
https://destinations.bedsonline.com/es/louisiana/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/louisiana/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/louisiana/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/louisiana/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/louisiana/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/louisiana/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/louisiana/travelsouth/campaign/deals/
https://destinations.bedsonline.com/fr/louisiana/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/louisiana/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/louisiana/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/louisiana/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/louisiana/travelsouth/campaign/deals/

HB.GROUP
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