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ABOUT TSUSA

Global Partner Programming

The TSUSA GPP provides a foundational base from which state tourism offices
have shared in country representation with international export marketing and
sales activities. Managed by Travel South USA, the official regional destination
marketing organization for the 12 state tourism offices, these collaborative
efforts create leveraged actions, increase reach of travel trade and journalists,
and coordinated consumer campaigns which deliver visitors to the South. In
2019, the Travel South USA region welcomed 10.2 million visitors, who spent
$10.3 billion, with 90% of these visitors arriving from 15 markets from around the
globe.

The Nordic Region — Denmark. Sweden and Norway have a combined population
of approximately 27 million citizens, with have historical high levels of
disposable income and extensive vacation days. They rank 10th in visitor volume
and often seek off-the-beaten path destinations. They are polite,
approachable, and speak English well. They traditionally are willing to adapt to
local culture, willing to try local cuisine, tip generously and have prior to the
pandemic planned holiday with longer itineraries with more stops than other
European visitors. Scandinavians enjoy five to six weeks vacation. There were an
impressive range of types of southern tours being sold in the Nordic market
prior to the pandemic and booking travel with professional operators for long-
haul travel is very common. Therefore, we plan to prioritize travel trade
marketing efforts and partnering with operators in consumer efforts for FY27.

FY 27 Nordic GPP

Resource Allocations

21%
42%
Consultative Fee
Media/Comms/PR
= Trade Marketing
37%
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l. Executive Summary

Hablo Nordic Update — Since its 15 June launch, Hablo has added 32 followers,
2,300 page views and 8,700 post impressions, with seven destination videos
viewed 72 times. Activity is quiet through the Nordic summer holiday period, but
Hablo will join the Travel South table at September's Brand USA/Discover
America events.

Showcase 2026 Recruitment — Nordic delegates for Showcase 2026 in Nashville
now stand at six confirmed, from Amerikaspesialisten, Sembo, Polyresor,
Albatros, Swanson's and FDM Travel.

Progress with Key Trade Partners — FDM Travel's Birgitte Vraadal is confirmed
for Showcase and the Mississippi Music Makers post-fam; Nyhavn Rejser
expects to confirm by early September. New contact Active-Travel Norway
shows strong interest in Appalachian hiking via Icelandair's RDU/BNA routes.
Icelandair is considering flight support and sponsorship for Nordic Showcase
delegates.

Active Media Pipeline — Freelancer Peter Christiansen discussed press trip
options across the South. Mondo, Finland's leading travel magazine, will run a
20-page TSUSA special issue with cover and marketing partnership (April 2027),
backed by a journalist trip through Memphis, Mississippi, Louisiana and New
Orleans in Nov/Dec 2026.

North Carolina NHL Activation — NC Tourism is exploring promotion around the
Hurricanes vs. Kraken NHL games in Helsinki (12-14 Nov).

July Newsletter — None published, reflecting the summer vacation lull.

Q1 Q2 Q3 FY 25/26

20 e SER TTL TTL TTL Total
Nordics
Travel Trade
Meetings/Trainings 8 0 0 0 0 0 8
AL/KY 4 pgents Trained 0 0 0 o 0 0 0
JLA/M
O/NC/
SC/TN Media
/ROTS Media Meetings 1 0 0 0 0 0 1
Total articles published 3 0 0 0 0 0 3
Impressions 1,329,000 0 0 0 0 0 1,329,000
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Il. Travel Trade

Contact

FDM Travel -
Birgitte Vraadal

Nyhavn Rejser

Hablo

Discover America
Sweden/Norway -
Johnny
Gardsater/Widar
Jensen

Active-Travel
(Norway) - Mette
@sterhus

Activity/Activation el e
Steps

FDM has now confirmed their attendance at

showcase in Nashville. Birgitte will attend and

has been sent the link and has completed

registration. Birgitte has been confirmed on

the ‘Mississippi music makers’ post fam.

We have been in touch and Kim is still awaiting

confirmation as to whether he can attend

showcase. He will confirm by early September.

Hablo Nordics Market Launched on 15t June. Ongoing

Since we last reported we have added an

additional 32 followers and generated:

2,300 page views, and 8,700 post impressions.

We also loaded seven destination videos and

these have been viewed 72 times. This is a very

quiet time of the years with July and August

prime vacation period in the Nordics. We have

Hablo joining the Travel South Table at the

Brand USA/Discover America events across

the Nordics in September. This will help us

further promote the platform and our pages at

d key time for the travel industry in the region.

We have also reached out to REJS, the travel

agency association in Denmark to determine if

they can help with promotional and sign up.

Johnny and Widar have set up a ‘need to know
before you go’ webinar for the 1t September
relating to the road show events to be held
later that month. The webinar will include a
short overview of the Nordic region as well as
individual market updates, and a walkthrough
of a presentation to allow time to address any
questions.

Vid an introduction from Discover America
Norway we have been in touch with Mette
@sterhus the founder of Active Travel based in
Brusand in South- West Norway. She
undertakes active Ski, Hiking, and cycling
tours. She is particularly interested in hiking in
the Appalachian and using Icelandair service
into RDU and BNA. We have sent some links
and she will get back to us for more
information if needed.
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Icelandair -
Rebecca
Taernstroem

North Carolina
Tourism -
Amanda Baker

Travel South
ShowCase 2026 -
Nordic
recruitment

We have been in touch with Rebecca
regarding Icelandair providing seats for Nordic
delegates flying to Travel South showcase and
possibly entering into some for of sponsorship.
She will bring this up at their next Nordic
management meeting and revert.

Amanda has advised The National Hockey
League (NHL) has announced a pair of regular-
seasonh games matching the Carolina
Hurricanes and Seattle Kraken at Veikkaus
Arena in Helsinki, Finland, November 12 and
November 14. She is looking at the possibility
of undertaking some form of ‘in-market’
promotional activity and is liaising with NC
partners to determine interest level.

We now have 6 delegates confirmed delegates
for this year’s show:

Amerikaspesialisten - June Lundeby

Sembo - Marie Javerud

Polyresor - Kimmo Asikainen

Albatros - Karina Nuemann Saietz

Swanson’s - Michael Svensson

Birtgitte Vraadal - FDM Travel

06



Hablo Nordics

D Q Search Hutio

roved South
(£

/]
Travel South USA

MANKET

Al Markets

ANALYTICS: OVERVIEW

LK
Page Views
0
= 2.3k
0 i
L ',/
p ‘Iv |‘I 'I‘\ll ’1\\ "’ v
Ve
Fost Impressions

Welcome

MESULYS FROM 7 JUL 2078 « 31 JUL 3024

.
-’

All Vel

& Destinotion &

v Foluwing

©Q Atlanta, United States

AN Markets
j Juh 20 o Fang
Poge Followers Video Views
A " \
ANAA AN A o
VA= f\J

07



Top Agents ALLTIME. LAST 30 DAYS

:.Q-ISMI G
S s . e Ly o st b i T Mt LA Gty Gt ¥ W \  Annie McGloun -
" : "t 1 AR 16,400
P s ) s s e i weu
1 pobumr Badurrews b bame s Tai = a Karina Neu s 16,100
1 Sarww Tamatvien v o ] ¢ ~ 3 e b
| S Sepam e Py
1 M et e
€ Gt o e e 2 ' Morie joverud 3,350
ST it v » o
Kimmo Askoinen
v .l 9,150
5 ‘ Line Stober Teraldsen 2,200
o) Allson McCamey
6 . ki 7,400
7 e lan Acbeson £.500
LR Birgitie Vioodol 4,500
s . .35
Travel South USA .
T 030 (302ky-0 u :

Lauisiana is samething truly special and thefe ond twin Wy 900d feas0ns t ook It
gt now @

the stee are 0 spectocular St
meursakn bilers and hikers over 30

For nature lovers, the azaka trolls scattorcd o
The Wild Azalea Troll in Contrct Logikiano ofi

—5&0 mare

el 173

® uk E 14 Comments # sharc

— 2

® u B 6 Comments ~ share
[ [rm—

Kathicen Hudzgith

Alex Maxwel-Clarke
Wnat o lavely ldco .
Coclan't open the lok?

<o .l Regy 1

‘ Ansée McGlaun
‘ : : Puter Hannatont /%

Love thasd 2
Alex Maxwed- Clarka Hey Ak Tharks for spotting this and
[ | Reply 10 Ll apelagics. Plersc try row @
i Alison McCarnay - Foply 3 Rayly 16 )s
sounds greon X a Alex Maxwell- Clarke
ol S e Putes Hannaford Working great norw

© i | meey 154

u Scott McConthy

Amozing

@ o et Ry 133



R 150

14 Comments # Share

© ke

- Jane Drake

Very pretty & &

o Dl Ry 15wy

Travel South
© 3 @ 2hly O - o

In Kentucky, race doy Is bout 50 much more than the harses. N

spong thrcugh to autumn, lcals and visrors abke gather at Keeneking
ory Fridiry, Saturagy

focccounse In Lexington the

podt $00d.

W 125

Q uke E 10 Commants # Share

. Katréoen Hudspitn

WUk fove 1o spend o day o the roces In Kentucky

[Ep—

Q o e ) ey

1

m going to the races
-

wesk & vory much fooking farward to it

=) 3| ey
‘ Ancic McGlaun
Jana Drake How fun) Sjoy)
Q

- Jane Drake

Aneic McGlaun Thanks! Geod excizse 10 gat
arcssod up & hapetully o btic winl & @

Qe Wi | Ry

- Alizon McCarney

Souncs @ greet day x

- el | Repy 54

The dossic Atianta N
gets overlookid. in NG

W vibrant fiower

© ke & 8 comments # Share

==
% Karna Neumann Saictz
Booutitl ¥ ¥
<) Vol | ey
' o droke
Lorechy worth knawing

o | Ry

i Alison McCamey

Travel South
© X (g MMy O a

Kangas Cry just mads history and your chents con be partof & &

cifically foe

Socces

kanne hennigan
Lowe this @

Q i) Rey M

. Kathicon Hudspith

GIcos 10 se such ZUpEoet for o

Q il Reply S
Alison McCarnay
wawx

o e Mgy E

09



Sullz Athlctic Fank, the food Is cvery bt as exciting s the

On game doys af Dush
oction on the feid. Fons con on)

y gouemet hok dogs borbecue nachas oed Southeen
Insgured stadium classics. all washed down with craft becr from Bull Durham Beer Co.

586 BOro

10 Comments # Sharc

U

Janet Walkes

Souncs farzostic

. Kathicen Hudsith

Sounds a grect way W spend the day
(3} w3 Ry 30y

Allson McCarnay

Soundk l;'»z o win for everycee x

" Roghy &

Travel South USA .
0 2 n}

) 4 August - ©

GEODIS Park = the ke
% 00c of Seven

—568 MOrG

woR 173

& ke 14 Comaner # share

=

Clawe Spier

Ceol

. e L Pecty

Alison McCornay
wrat o stodum! x

" w1 Reply 2

Rache! Bston

Wow @

010



Trovel Scuth USA 0

wty in Sradodlo the

ana hat wings fils th,

o ak oo

parc ribs, pulled pork, geilicet LousoOC

betoee kick-oft @
Food sl serve up dassa sides ke moc and checse and colesiaw, ond Stangess

S more

D 149

[E 11 Comments # Share

e Lke
-
ﬁ Angala Grange
Woukd '\.'-IL awisit
- Regly S
. Mandy O'Sslen
Sounds goad
" [
i Alzon MeCarney
This wit :;:ﬂnntrr be on my #2of things 10 do.. x

w Reghy 140

. Travel South USA
T o015 Q7h

10 Lafayctte. the gamne is just the beginning

Adcptad Dog Sroaing Is where spons fans gather to watch the motch on the big
serocr, cold craft bocr in hand beowed nget on the proe: Classic pub food Nke juicy
burgors ang sandwiches koo the enorgy golog, and when the final whistic blows, the

500 MG

W 105

Q ke E 15 cCamments ~ Sharc

Clawe Spicer

Lused oo

Scunds fun

- Ragty
. Saran Walkar

Sounds gm;n

" LI

a Alan Hunte

Locks

- Aeply 140

£ ¥ Welcome to the Nordic Daily Quiz - Monday 10th August 2026 & £,

Welcome back to the Nordic exclusive Daily Quiz with the amazing Travel South USA!

This week we are focusing on all things Alabema! There will also be 50,000 Kudos up

«..See more

14V 4

on



1. Communications & PR

Contact Activity/Activation Follow-

Media Meetings Peter Christiansen, Freelance for several tier 1
media (DK) - Discussing press trip
opportunities and story angles. Peter is
interested in visiting several of the states.

Other e TSUSA themed Mondo magazine
e We are producing a TSUSA-themed issue in
Finland's leading travel magazine, Mondo.
The special issue will include 20 pages of
editorial coverage, a marketing partnership,
and a front cover. The magazine is
scheduled for publication in April 2027.

e« To produce the 20 pages of editorial
coverage, d journalist will visit:

e Memphis for arrival (1 or 2 nights)

o Mississippi - Tupelo, MS Delta and Natchez
(3 nights)

e Louisiana - Lafayette, Baton Rouge, Great
River Road Plantations (3 nights)

o New Orleans and fly home (1 or 2 night)

o Timing of the trip: November/December
2026. Exact dates will be confirmed once the
editor returns from vacation in August.

e The marketing partnership will include the
below:

The spat / Sclution Solution / Media Gross price Discounts Net price (VAT 0%)

S50% chort dacourt
15% Modwa agency

2/1 page faprwad
aunt

Native artscle online 15% Medua agency
i Apuh / Mondo 4900,00 ¢ 2082 50 1¢
Audienco guarantee 10 000 dacoun

2003600 € + 500000 ¢
Tots 1351531 ¢

odtonas = 25 038,00 €

About Mondo: Leading Finnish travel magazine. Mondo tells about new destinations
and finds the new aspects of already familiar places. 78,000 readers per month.

290081 € « 2500 € (producing lor editoris

up/Next Steps

3532,18 € « 2500 € {producing for editonal)

al)
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Newsletters

No newsletter published this month

Sample Media Coverage
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IV. Market Updates

Norse increases revenue despite 32 per cent fewer passengers

Norse Atlantic Airways posted its best-ever unit revenue in July, with RASK up
27% to 7.1 US cents and load factor at a record 98.5%. But passenger numbers
dropped 32% to 139,172, as the airline kept cutting scheduled flights to save on
fuel costs — running 248 scheduled flights versus 604 last year, while charter
and leasing flights jumped from 54 to 247.

CEO Eivind Roald said the results were driven by strong transatlantic demand
and extra flights tied to the football World Cup, including chartering fans
between London, Oslo and the US. The numbers reflect Norse's shift toward a
more flexible model, using its planes for scheduled flights or leasing them out,
whichever makes more money.

Strike threat at SAS averted - cabin crew receive new agreement

Fellesforbundet the key airline trade union for Scandinavia has signed a deal covering
around 730 SAS Norway cabin crew, averting a strike. The union says it brings better
pay and improved working conditions, after a dispute over delayed salary increases
and a pay gap with rival Norwegian. Members vote on the deal August 14-20, with a
"yves" recommended.

SAS welcomed the agreement, saying avoiding disruption for customers was the
priority, while it continues working to stay competitive.

Norse adds extra flight for the World Cup round of 16

After Norway’s dramatic 2-1victory over lvory Coast, Norse Atlantic Airways is adding a
direct flight between Oslo and New York for Norwegian supporters who want to follow
the national team in the World Cup round of 16 against Brazil.

SAS Europe's most punctual airline in July

SAS achieved 84.32% punctuality in July, meaning that share of flights landed within 15
minutes of schedule — a strong result during the busiest and most disruption-prone
travel period of the year. CEO Anko van der Werff said being Europe's most punctual
airline during such a demanding month reflects employees' daily work to deliver
reliability.

It caps a strong year for SAS, which was also named the world's most punctual airline in
March and April. Over the past two years, it has topped Cirium's European ranking
seven times and the global ranking four times — Cirium's index being one of the
industry's most widely used measures of on-time performance.
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