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ABOUT TSUSA  

Global Partner Programming  
The TSUSA GPP provides a foundational base from which state tourism offices 
have shared in  country  representation with international export marketing and 
sales activities. Managed by Travel  South USA, the official regional destination 
marketing organization for the 12 state tourism offices,  these collaborative 
efforts create leveraged actions, increase reach of travel trade and journalists,  
and coordinated consumer campaigns which deliver visitors to the South. In 
2019, the Travel South  USA region welcomed 10.2 million visitors, who spent 
$10.3 billion, with 90% of these visitors arriving  from 15 markets from around the 
globe.  
 
The Nordic Region –  Denmark. Sweden and Norway have a combined population 
of approximately  27 million citizens, with have historical high levels of 
disposable income and extensive vacation  days. They rank 10th in visitor volume 
and  often seek off - the - beaten path destinations. They  are polite, 
approachable, and speak English well. They traditionally are willing to adapt to 
local  culture, willing to try local cuisine, tip generously and have prior to the 
pandemic planned holiday  with longer itineraries with more stops than other 
European visitors. Scandinavians enjoy five to  six weeks vacation. There were an 
impressive range of types of southern tours being sold in the Nordic  market 
prior to  the pandemic and booking travel with professional operators for long -
haul travel is very common. Therefore , we plan to prioritize travel trade 
marketing efforts and partnering with operators in consumer  efforts for FY2 7 . 
 

FY 2 7 Nordic GPP  

Resource Allocations  
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I. Executive  Summary  
 

• Hablo Nordic Update — Since its 15 June launch, Hablo has added 32 followers, 

2,300 page views and 8,700 post impressions, with seven destination videos 

viewed 72 times. Activity is quiet through the Nordic summer holiday period, but 

Hablo will join the Tr avel South table at September's Brand USA/Discover 

America events.  
 

• Showcase 2026 Recruitment — Nordic delegates for Showcase 2026 in Nashville 

now stand at six confirmed, from Amerikaspesialisten, Sembo, Polyresor, 

Albatros, Swanson's and FDM Travel.  
 

• Progress with Key Trade Partners — FDM Travel's Birgitte Vraadal is confirmed 

for Showcase and the Mississippi Music Makers post - fam; Nyhavn Rejser 

expects to confirm by early September. New contact Active - Travel Norway 

shows strong interest in Appalachian  hiking via Icelandair's RDU/BNA routes. 

Icelandair is considering flight support and sponsorship for Nordic Showcase 

delegates.  
 

• Active Media Pipeline — Freelancer Peter Christiansen discussed press trip 

options across the South. Mondo, Finland's leading travel magazine, will run a 

20 - page TSUSA special issue with cover and marketing partnership (April 2027), 

backed by a journalist trip through Memphis, Mississippi, Louisiana and New 

Orleans in Nov/Dec 2026.  
 

• North Carolina NHL Activation — NC Tourism is exploring promotion around the 

Hurricanes vs. Kraken NHL games in Helsinki (12 –14 Nov).  
 

• July Newsletter — None published, reflecting the summer vacation lull.  

 
JUL  AUG  SEP  Q1 

TTL  
Q2 
TTL  

Q 3 
TTL  

FY 25/26  
Total  

AL/KY
/LA/M
O/NC/
SC/TN
/ROTS  

Nordics  
Travel Trade  

Meetings/Trainings  8  0   0   0  0  0  8  

# Agents Trained  0  0  0  0  0  0  0  

 
Media  

Media Meetings   1  0  0   0  0  0  1 

Total articles published   3  0  0  0  0  0  3  

Impressions   1,329,000  0   0   0  0  0  1,329,000  
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II. Travel Trade  

Contact  Activity/Activation  
Follow - up/Next 
Steps  

FDM Travel –  
Birgitte Vraadal   
 

FDM has now confirmed their att endance at 

showcase in Nashville. Birgitte will attend and 

has been sent the link and has completed 

registration. Birgitte has been confirmed on 

the ‘Mississippi music makers’ post fam.  

 

Nyhavn R ejser  We have been in touch and Kim is still awaiting 

confirmation as to whether he can attend 

showcase. He will confirm by early September.  

  

Hablo  Hablo Nordics Market Launch ed on 15 th  June .  

Since we last reported we have added an 

additional 32 followers and ge nerated:  
2,300 page views,  and 8,700 post impressions. 

We also loaded seven destination videos and 

these have been viewed 72 times. This is a very 

quiet time of the years with July and August 

prime vacation period in the Nordics. We have 

Hablo joining the Travel South Table at the 

Brand USA/Discover America events across 

the Nordics in September . This will help us 

further promote the platform and our pages at 

a key time for the travel industry in the region. 

We have also reached out to REJS, the travel 

agency association in Denmark to determine if 

they can help with promotional and sign up.  
 

Ongoing  

Discover America 
Sweden /Norway  –  
Johnny 
Gardsater /Widar 
Jensen  

Johnny and Widar have set up a ‘need to know 
before you go’ webinar for the 1 st  Septe mber 
relating to the road show events to be held 
later that month. The webinar will include a 
short overview of the Nordic region as well as 
individual market updates, and a walkthrough 
of a presentation to allow time to address any 
questions.  
 

 

Acti ve - Travel 
(Norway) -  Mette 
Østerhus  

Via an introduction from Discover America 
Norway we have been in touch with Mette 
Østerhus the founder of Active Travel based in 
Brusand in South -  West Norway . She 
undertakes active Ski, Hiking, and cycling 
tours. She is particularly interested in hiking in 
the Appalachian and using Icelandair service 
into RDU and BNA . We have sent some links 
and she will get back to us for more 
information if needed.   
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Icelandair –  
Rebecca 
Taernstroem  

We have been in touch with Rebecca 
regarding Icelandair providing seats for Nordic 
delegates flying to Travel South showcase and 
possibly entering into some for of sponsorship. 
She will bring this up at their next Nordic 
management meeting  and revert.  
 

 

North Carolina 
Tourism –  
Amanda Baker  

Aman da has advise d The National Hockey 
League (NHL) has announced a pair of regular -
season games matching the Carolina 
Hurricanes and Seattle Kraken at Veikkaus 
Arena in Helsinki, Finland, November 12 and 
November 14.  She is looking at the possibility 
of undertaking some form of ‘in - market’ 
promotional activity and is liaising with NC 
partners to determine interest level.  

 

Travel South 
ShowCase  2026  –  
Nordic 
recruitment  

We now have 6  delegate s  confirmed delegates  
for this year’s show:   
Amerikaspesialisten –  June Lundeby  
Sembo –  Marie Javerud  
Polyresor –  Kimmo Asikainen  
Albatros –  Karina Nuemann Saietz  
Swanson’s –  Michael Svensson  
Birtgitte Vraadal –  FDM Travel  
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Hablo Nordic s  
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III. Communications & PR  
 

Contact  Activity/Activation  
Follow -
up/Next Steps  

Media Meetings  • Peter Christiansen, Freelance for several tier 1 
media (DK) –  Discussing press trip 
opportunities and story angles. Peter is 
interested in visiting several of the states.  

 

 

Other  • TSUSA themed Mondo magazine  
• We are producing a TSUSA - themed issue in 

Finland's leading travel magazine, Mondo. 
The special issue will include 20 pages of 
editorial coverage, a marketing partnership, 
and a front cover. The magazine is 
scheduled for publication in April 2027.  
 

• To produce the 20 pages of editorial 
coverage, a journalist will visit:  

• Memphis for arrival (1 or 2 nights)  
• Mississippi  -  Tupelo, MS Delta and Natchez 

(3 nights)  
• Louisiana -  Lafayette, Baton Rouge, Great 

River Road Plantations (3 nights)  
• New Orleans and fly home (1 or 2 night)  

 

• Timing of the trip: November/December 
2026. Exact dates will be confirmed once the 
editor returns from vacation in August.  
 

• The marketing partnership will include the 
below:  

 

 

 

 

  
About Mondo:  Leading Finnish travel magazine. Mondo tells about new destinations 
and finds the new aspects of already familiar places. 78,000 readers per month.  
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Newsletters  
No newsletter published this month  

 

Sample Media Coverage  
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IV. Market Updates  
Norse increases revenue despite 32 per cent fewer passengers  

Norse Atlantic Airways posted its best - ever unit revenue in July, with RASK up 
27% to 7.1 US cents and load factor at a record 98.5%. But passenger numbers 
dropped 32% to 139,172, as the airline kept cutting scheduled flights to save on 
fuel costs — runnin g 248 scheduled flights versus 604 last year, while charter 
and leasing flights jumped from 54 to 247.  

CEO Eivind Roald said the results were driven by strong transatlantic demand 
and extra flights tied to the football World Cup, including chartering fans 
between London, Oslo and the US. The numbers reflect Norse's shift toward a 
more flexible model, using its planes for scheduled flights or leasing them out, 
whichever makes more money.  

Strike threat at SAS averted –  cabin crew receive new agreement  

Fellesforbundet  the key airline trade union for Scandinavia has signed a deal covering 
around 730 SAS Norway cabin crew, averting a strike. The union says it brings better 
pay and improved working conditions, after a dispute over delayed salary increases 
and a pay gap wi th rival Norwegian. Members vote on the deal August 14 –20, with a 
"yes" recommended.  

SAS welcomed the agreement, saying avoiding disruption for customers was the 
priority, while it continues working to stay competitive.  

Norse adds extra flight for the World Cup round of 16  

After Norway’s dramatic 2 - 1 victory over Ivory Coast, Norse Atlantic Airways is adding a 
direct flight between Oslo and New York for Norwegian supporters who want to follow 
the national team in the World Cup round of 16 against Brazil.  

SAS Europe's most punctual airline in July  

SAS achieved 84.32% punctuality in July, meaning that share of flights landed within 15 

minutes of schedule — a strong result during the busiest and most disruption - prone 

travel period of the year. CEO Anko van der Werff said being Europe's most punctual 

a irline during such a demanding month reflects employees' daily work to deliver 

reliability.  

It caps a strong year for SAS, which was also named the world's most punctual airline in 

March and April. Over the past two years, it has topped Cirium's European ranking 

seven times and the global ranking four times — Cirium's index being one of the 

indus try's most widely used measures of on - time performance.  

 


