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Campaign Timeline Campaign Deliverables
October 1st, 2025 - April 30th 2026
Bedsonline: Hotelbeds:
Campaign Source Markets »  Premium Banner > Premium Banner
. » Custom Microsite » Custom Microsite
bedsanllne USA, Canada, UK, Mexico, Australia and France
Partof HBX Grou » Downloadable Resources » Downloadable Resources
hOtelpbt%gSp North America, Europe, LATAM and APAC » Destination HUB Feature »  Preferred Partner Logo Feature
» Booking Engine Featured Placement » Global Sales Campaign Sponsorship
» Bespoke Newsletter » White Label Features
» Social Media » Booking Engine Featured Placement

» Bespoke Newsletter

Additional Marketing:
Bedsonline:

» BeltBanner
Hotelbeds:

» Destination HUB Feature
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CAMPAIGN
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bedsgnline

Part of HBX Group
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bedsc«,nline‘ Premium Banner

Part of HBX Group

\W v You Should Wark With Bedsanline




Campaign Summary Campaign Deliverables Production Data Marketing Data Links

Part of HBX Group

bedsqnline‘ Premium Banner

B o=

# Qestinttion
-

travailler avec Bedsonline

Work With Bedsonline Work Vith Bedzanline

PARKROYAL
COLLECTION

PARKROYAL
COLLECTION

DECOUVREZ LA’ ] MEXICAN
« NOUVELLE ERE DE CARIRSEAN

Cozumel

CANADA'S % ALBERIA
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Campaign Summary Production Data

Campaign Deliverables

Part of HBX Group

bedsanline ‘ Custom Microsite

TENNESSEE

No Matter What Your Clients Like, They Will
Find Something to Love in Tennessee

Whether your clients want to experience Tenne:
geares of music, unps d cufinary o

ing scenic

bazuty v knyuryaur clierts will zzree there's no place quits [ Tennezses.

Resd below to learn 5l about Tennessee to create the best itinararies with best
experiences for your client s nedt atventure.

Don't forget to check aut our hate! portfol
time offers!

take advantage of our limited

R I Y I

craTan

ez

Make 3 Splash: Whether you 're looking to plan 2 rels e lake o 2

Beauty From Above: Take
viewmast ofwhichpeople on!

2 3 hang gider or zip fine and enjoy the
ream

Adrenaline Rush: Fee! the rush vihen you have
= wheights, drin

erepiacesblememaries.

9 o

Marketing Data

TENNESSEE

SUANDS PERFECT

Q oncarmsecohosT

prpe

Q sumonsvenue
ey

Links
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“' $m¢m>§ GREECT, .

SPE& @ cwron
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Part of HBX Group
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Campaign Summary Campaign Deliverables Production Data Marketing Data

bedsanline

Part of HBX Group
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‘ Downloadable Resources

USA Canada UK

Mexico Australia France

Links
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bedsonline | Destination HUB Feature - Top Highlights - November 2025

Part of HBX Group

bedsonline bedsonline

bedsonline

DESTINATION INSPIRATION DESTINATION INSPIRATION DESTINATION INSPIRATION

nnnnnnn

———p | oo | i aatrn @i Todsoh | i oaaiers @R TodSouth | Siinani  oraiens @R
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bedsonline bedsonline bedsonline

USA Canada
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bedsgnline ‘ Destination HUB Feature - Top Highlights - November 2025

Part of HBX Group

bedsonline

bedsonline

bedsonline

INSPIRACION VIAJERA PARA 2 £
DESTINOS DE TODO EL MUNDO DESTINATION INSPIRATION

INSPIRATION DE VOYAGE

POURDES DESTINATIONS
DU MONDE ENTIER

—
aburdhabi
0 EFERENTES /
t’t"y‘«is_jw{wh P LEamise P NOS PARTENAIRES PRIVILEGIES /
11{{,\91%9\&“ = v " A abu dhabi Tru.DlSoutmh Sk

¢ / '-A(

bedsonline bedsonline

bedsonline

Mexico Australia

France
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Campaign Summary Campaign Deliverables Production Data Marketing Data

bedsonline | Booking Engine Featured Placement: Top Highlights
- November 2025
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Campaign Summary Campaign Deliverables Production Data Marketing Data

bedsgg!mg‘ Booking Engine Featured Placement: Top Highlights
- November 2025

NN
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Australia

Mexico
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Campaign Summary Campaign Deliverables Production Data Marketing Data

bedsgpra!!mg‘ Booking Engine Featured Placement: Top Highlights
- January 2026

Welcome back, DAMIAN!

N
117 —
l:v e |

Highlights

Your journey to Rewards starts here
Joi cur Rewares

Scoram and stat earming pints withevery Bogking!

NN
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Campaign Summary Campaign Deliverables Production Data Marketing Data

bedsonline | Booking Engine Featured Placement: Top Highlights
- January 2026

Part of HBX Group

" Manage your DOOKINgs.
Booking number 8 T - e sy

| programa de Rewards empieza aqui [— B Crlatoares
amma de Recompensas y empleza s ganar puntos concada
resena

Programme Rewards

e News & tools

£ BEST A
WIDE

NN

Mexico

Australia France
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bedsconline | Booking Engine Featured Placement: Top Highlights
- March 2026

Welcome back, USRSTANCHEV! R X v Welcome back, USRSTANCHEV! . N ¢ Welcome back, DAMIAN!

NN

USA Canada UK
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Campaign Summary Campaign Deliverables Production Data Marketing Data

bedsgpra!!mg‘ Booking Engine Featured Placement: Top Highlights
- January 2026

iBlenvenido de nuevo, MXRSTANCHEV! Welcome back, AURSTANCHEV!

NN

Mexico Australia France
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edsgnline

Campaign Summary

Part of HBX Group

bedsonline

Ready to Discover
the Authentic South?

What do your clients crave—hidden coastal escapes,

mountain adventures, or flavor

at tell a story?

The American South delivers all that and more.

nalen gives you exclusive offers across curated

to help you design itinerar

0 beyond the
ordinary. From soulful music to timeless traditions, every mile

Is & chance to surprise and delight

Are you ready to craft journeys they Il never forget? Dive In

and explore our | . tigns—bee

the

South, possibilities are truly infinite.

AllY'all Are Welcome.

Explore More. Your Ultimate
Save More. Planning Tool

Looking for a resource that

wha the go-to favorite for travel
unforgettable planners

Phus, enjoy exclu And the best part?

up t0.25% on hote 1t le to dow

book through our just one click

makes planning effortless? The
Travel South Marketing Kitis

Campaign Deliverables

bedsonline

TravelSouth

vt avwome  USA

with Up 1o 25X off!

Ready to Discover

the Authentic South?

What do your clients crave—hidden coastal

apes,
mountain adventures, or flavors that tell a story?

The American South delivers all that and more.

Our uaien gives you exclusive offers across curated

destinatio

ordinary. From soutful mus

hance to surprise and delight

Are you ready to craft journeys theyll never forget? Dive In

and explore our S lions—because in the

South, possibilities are truly infinite.

AllY'all Are Welcome.

Explore More. Your Ultimate

Save More. Planning Tool

Discover the American South Looking for a resource that

like never before! Browse our makes planning effortless? The
Travel South Marketing Kit is

what makes each destination the go.to favorite for travel

unforgsttable. planners

Phus, enjoy exc!
upto25%onh

he best part?

Ane
1ts available to downia

book through our ¢ just one click

Production Data

Bespoke Newsletter #1

bedsonline

ith g to 25X ot

Ready to Discover
the Authentic South?

What do your clients crave—hidden coast;

apes,

mountain adventures, or flavors 1

el a story?

The American South delivers all that and more.

Our latest campaizn gives you exclusive offers across curated

destinations to help you design itineraries

g0 beyoad the

‘ordinary. From soulful music to timeless traditions, every mile

s a chance to surprise and delight

Are you ready to craft journeys they ll never forget

and explore our

because in the

South. possibilities are truly infinite.

Al Y'all Are Welcome.

Explore More. Your Ultimate
Save More. Planning Tool

Discover the American South
like never before! Brow

Looking for

Interactive maps to discover
what makes each destination the go-to favorite for travel
unforgettable. planners.
joy exclusive savings of And the best part?
n hotels when you It's avallable to download in
book through our campaigs Just one click

bedsonline

TrovelSouth
o USA

[Ahorra Basta un 28%

¢Preparado para descubrir

el auténtico Sur?

£Tus clientes suefian con playas escondidas, aves

montaha o sabores con historia? El Sur de Est

tiena todo...y muchomis

te ofrece ofertas

seleccionados para que diseri

marcuen la diferencia Desde mi

con alma hasta
tradiciones que perduran. cada kikmetro es una oportunidad

para sorprender

aListo para crear viajes que se quoden en la memoria? Ex

15y descubre por qué en el Sur las

posibilidades son infinitas.

#Aqui todos son bienvenidos!

Explora mas. Tu herramienta
Ahorramis, imprescindible.

rre nUestros mapas
y conoce qué hace.
Gnico a cada destino, 0 de s pr
del sector.

Ademds, disfruta

domejor? Ests
para descargar

Mexico

Marketing Data

bedsonline bedsonline

Prét a découvrir
Reac to Discoves le Sud authentique ?
the Authentic South?

Tout le monde est le bienvenu !

Explorez ph
Economist

Explore More. Your Ultimate
Save More Planning Tool

Australia France

NN
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Campaign Summary

bedsanline

Campaign Deliverables

Bespoke Newsletter #2

Part of HBX Group

bedsonline bedsonline bedsonline

Looking For New Ways Looking For New Ways Looking For New Ways

To Inspire Your Clients This Spring? To Inspire Your Clients This Spring? To Inspire Your Clients This Spring?

South is b '8 with possi

Take Advantage of Spring See the South Take Advantage of Spring See the South Take Advantage of Spring See the South
Hotel Savings in Motion Hotel S: in Motion Hotel Savings in Motion

Was

Americ

bedsonline

bedsonline

bedsonline

USA Canada

Production Data

Marketing Data

bedsonline

bedsonline bedsonline

Prét a découvrir

Ready to Discover
the Authentic South?

le Sud authentique ?
:Buscas nuevas formas de inspirar

a tus clientes esta primavera?

AllY3ll Are Welcome.

Ahorraesta
primavera

Explore More.
ve M

bedsonline

bedsonline ine

Mexico Australia France

Links

NN
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Campaign Summary Campaign Deliverables Production Data Marketing Data

f

bedsanline

Part of HBX Group

‘ Social Media #1 (Facebook)

Bedsonline UK & Ireland
19 December at 10:00 - 3
From coastlines to mountaintops, the American South offers more than just destinations, it offers
stories, flavors, and experiences that stay with your clients long after the journey ends.

Whether it’s the rhythm of world-class music, the warmth of Southern hospitality, or the richness of
local traditions, this region is made for travelers who crave authenticity.

§# Explore 25 hand-picked destinations
« Access limited-time hotel deals
Download ready-to-use resources
Build themed itineraries tailored to your clients’ interests

This is your gateway to crafting unforgettable journeys across the Authentic South. - Explore the
campaign and start planning: https://tinyurl.com/4jbmkpva

One Region, Infinite Flavours
—

travelsouthusa.com

savor.

P 1:10/1:12

UK

Links

NN
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Campaign Summary Campaign Deliverables Marketing Data

bedsanline

Part of HBX Group

‘ Social Media #1 (LinkedIn)

Bedsonline
6;—-—@“ o

The American South has something to offer every traveller with experiences that will
stay with your clients long after their trip ends.

From breathtaking landscapes and world-class music to authentic southern cuisine
and vibrant cultural traditions, Travel South invites your clients to experience the
best of Southern hospitality.

- Explore an exclusive hotel portfolio across hand-picked States and cities
- Download ready-to-use resources and build tailored itineraries
+ Access limited-time hotel deals throughout 25 top destinations

Start an unforgettable journey across the American South by exploring our offer
today: https://Inkd.in/eAirAAVt

Links

NN
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bedsanline

Part of HBX Group

Campaign Summary Campaign Deliverables Production Data Marketing Data

‘ Social Media #2 (Linkedin)

Bedsonline

In the American South, every mile reveals something unforgettable.

From coastlines to mountaintops, from world-class music to authentic southern
flavours, the traditions of the American South serve up infinite wonders, infinite stories
and infinite adventures.

Our curated campaign showcases a selection of 24 locations for you to deliver
authentic southern charm to your clients with ease.

- Craft personalised itineraries with our ready-to-use planning tools
- Download exclusive marketing resources to showcase top destinations
- Access a hand-picked hotel portfolio to suit every traveler's needs

Invite your clients to embark on a journey where every mile tells a tale and experiences
linger long after the adventure ends.

Travel South today: https://Inkd.in/eAirAAVt

TrovelSoutl;n

Al Yiall Are Welcome US
©

Links

NN
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hotelbeds ‘ Premium Banner

Part of HBX Group

60,000 170+ 3500 7 billion

travel distributors countries local experts searches per day

Delight your clients' senses

Trovel Soutl;\

One Reon, Jnfinité Flavours: US.

v

BOOK NOW

Hotelbeds' blend of technology, data and passionate people serves as a catalyst for growth,
enabling B2B travel players of all sizes to unlock their potential.

JOIN US NOW



Campaign Summary Campaign Deliverables Marketing Data

Part of HBX Group

hotelbeds ‘ Premium Banner

[T T R —— o S— - |

The world's leading go-to B28 solutions
fesalers, supply, BaHENErs

The world's leading go-to B28 solutions

v

alers, supply, BaFtiners

North America Europe

The world's leading go-to B28 solutions
alers, supply, BaFtners

e B USA.
ok Now/

LATAM

The world's leading go-to B28 solutions
olesalers, supply, BaFtiners

APAC

Links

NN
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hotelbeds ‘ Custom Microsite

Part of HBX Group

TrovelSouth
A Yot Are Wokoome  USA

TENNESSEE

No Matter What Your Clients Like, They Will TENNESSEE

Find Something to Love in Tennessee SOUNDS PERFECT

I; ‘; .‘. E 3
:. 5 E ey 22
Z 0 & _ TENNESSEE
5B a [ 3o o -
i 3 5
N oE W

— BB = .
] Tennessee

Vacation Guide

Explore the Land
. Download

NN
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hotelbeds ‘ Custom Microsite

Part of HBX Group
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hotelbeds ‘ Downloadable Resources

Part of HBX Group

Tennessee
Vacation Guide

Tennessee

Vacation Guide

North America

HITEEBEERENFErE
IR D6 K et O 1S R =
SR EDRF NEUEH

7 F
2 I

Tennessee
Vacation Guide

Tennessee

Vacation Guide

NN

LATAM APAC
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Campaign Summary Campaign Deliverables Production Data Marketing Data Links

Part of HBX Group

hotelbeds ‘ Preferred Partner Logo Feature — October 2025

hotetbeds

iBienvenido de nuevo, DAMIAN!

Busca hoteles, traslados, experiencias y mas.
)

Highlights Highlights Destacado Destacado

Make travel a Universal Orlando |
" force for good HALLOWEEN HALLOW
- HC RR()R N L[S Hg )RR(\)» N

Manage your bookings Manage your bookings Gestiona tus reservas Gestiona tus reservas
Booking number Bosking rumber [ Nimero de reserva B ~ Nomerodereserva B
=== 3 EI=TE o 3 [~ 3 = o >
News & tools News & tools Noticias y herramientas Noticlas y herramientas

A~ ; \
DESTINATION \ DESTINATION o DESTINATION 4 o DESTINATION \
INSPIRATION . 7 INSPIRATION Y

T

Our top partners Nuestros mejores partners

APA
North Europe LATAM c
America

NN
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Campaign Summary

hotelbeds

Part of HBX Group

notetbeds

Highlights

New features
in our Booking Engine

Manage your bookings

Bockire nurmber

News & tools

CHAINOF. ¢
THE MONTH} ’ DESTINATION
X A INSPIRATION

Our top partners

North
America

Campaign Deliverables

Highlights

The wait is over:
New Year Sales is live

Manage your bookings

Booking rumber o o

News & tools

CHAINOF
THE MONTH|

Production Data

Highlights

The wait is over:
New Year Sales is live

Manage your bookings

Booking number

News & tools.

CHAINOF
THE MONTH|

Marketing Data

Links

‘ Preferred Partner Logo Feature - January 2026

Highlights

The wait is over:
New Year Sales is live

Manage your bookings

Booking rumber 25

News & tools

CHAINOF. &
THE MONTH|

EEEEEEEER 29



Campaign Summary Campaign Deliverables Production Data Marketing Data Links

hotelbeds | Preferred Partner Logo Feature - April 2026

Part of HBX Group

hotelbeds hotelbeds

Highlights Highlights Highlights Highlights

+ y N : + £ V E » E
INSIGHTS '@@®™=—+ ZE Bt INSIGHTS '@a= ™ §. INSIGHTS '@ = . B INSIGHTS
4 4 4
Maximise { A Maximise = g y Maximise 3 = Maximise
2 the growth \ iy % the growth \ : 2 the growth A i " the growth
3“5'{‘. potential of \ potential of \ potential of y | potential of
ey your bookings! : L your bookings! s your bookings! ; A i your bookings!

Manage your bookings Manage your bookings Manage your bookings Manage your bookings

Booking number e = Booking number 9 Booking number O Cutm Booking number p Contem

News & tools News & tools News & tools News & tools

DESTINATION
INSPIRATION

RED BY THE BEST
DESTINATIONS
DE

DESTINATION
INSPIRATION

PIRED BY THE BEST

DESTINATION
INSPIRATION
INSPIRED BY THE BEST
DESTINATIONS
DE

DESTINATION

INSPIRATION

INSPIRED BY THE BEST
STINATIONS

NN

Our top partners Our top partners Our top partners Our top partners

TravelSouth DENVERDN TravelSouth DENVERM DENVERE: TravelSouth DENVERI:

North America Europe LATAM APAC
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Marketing Data

Campaign Summary Campaign Deliverables

hotelbeds

Part of HBX Group

‘ Global Sales Campaign Sponsorship #1

HBX  hotelbeds

Turn
colourful
dreams to
Black Friday
steals

Book Now

We're excited to announce the launch of our much-anticipated Black Friday campaign
Give yourself that competitive edge during this high-demand season with the thousands.
of hotels and experiences participating in our Black Friday campaign - to better meet
the needs of today’s traveller and turn their most colourful dreams into Black Friday steals.
Plus, this year's campaign features an extended travel window running through to
December 2026, giving your customers the flexibility to plan ahead, and you that standout
advantage against competitors.

Discover this year's Black Friday offerings now and get ready to maximise your sales.

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025
Travel Window: Until 31st December

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB.GROUP

North America

) 4

HB.X  hotelbeds

Tur

colourful
dreams to
Black Friday

steals

Book Now

- A=) 91} -
We're excited to announce the launch of our much-anticipated Black Friday campaign
Give yourself that competitive edge during this high-demand season with the thousands
of hotels and experiences participating in our Black Friday campaign - to better meet
the needs of today's traveller and tum their most colourful dreams into Black Friday steals.
Plus, this year's campaign features an extended travel window running through to
December 2026, giving your customers the flexibility to plan ahead, and you that standout
advantage against competitors

Discover this year's Black Friday offerings now and get ready to maximise your sales.

Book now

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025

Travel Window: Until 31st December
2026

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB3GROUP

w

HB.X  hotelbeds

Turn
colourfu
dreams to
Black Friday

steals

Book Now

We're excited to announce the launch of our much-anticipated Black Friday campaign.
Give yourself that competitive edge during this high-demand season vith the thousands
of hotels and experiences participating in our Black Friday campaign - to better meet
the needs of today's traveller and turn their most colourful dreams into Black Friday steals.
Plus, this year's campaign features an extended travel window running through to
December 2026, giving your customers the flexibilit to plan ahead, and you that standout
advantage against competitors.

Discover this year's Black Friday offerings now and get ready to maximise your sales.

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025
Travel Window: Until 31st December

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB3:GROUP

4

HBX  hotelbeds

Turn
colourful
dreams to
Black Friday
steals

Book Now

We're excited to announce the launch of our much-anticipated Black Friday campaign
Give yourself that competitive edge during this high-demand season with the thousands.
of hotels and experiences participating in our Black Friday campaign - to better meet
the needs of today’s traveller and turn their most colourful dreams into Black Friday steals.
Plus, this year's campaign features an extended travel window running through to
December 2026, giving your customers the flexibility to plan ahead, and you that standout
advantage against competitors

Discover this year's Black Friday offerings now and get ready to maximise your sales.

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025
Travel Window: Until 31st December

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HBZ.GROUP

NN
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Part of HBX Group

hotelbeds ‘ Global Sales Campaign Sponsorship #2

HBX hotelbeds HBX  hotelbeds HBX hotelbeds £56 hotelbeds

GROUP

LAST CHANCE:
Turn colourful dreams into
Black Friday steals

LAST CHANCE:
Turn colourful dreams into
Black Friday steals

LAST CHANCE:
Turn colourful dreams into
Black Friday steals

LAST CHANCE:
Turn colourful dreams into
Black Friday steals

Explore time-limited Explore time-limited Explore time-limited Explore time-limited

This year's Black Friday campaign is nearly over! This year's Black Friday campaign is nearly over! This year's Black Friday campaign is nearly over! This year's Black Friday campaign is nearly over!
With only a few days remaining to take advantage of these exceptional prices, now is the With only a few days remaining to take advantage of these exceptional prices, now is the With only a few days remaining to take advantage of these exceptional prices, now is the With only a few days remaining to take advantage of these exceptional prices, now is the
time to maximise your offerings with incentivising deals across thousands of global time to maximise your offerings with incentivising deals across thousands of global time to maximise your offerings with incentivising deals across thousands of global time to maximise your offerings with incentivising deals across thousands of global
hotels and experiences and catch the eye of ravellers waiting for last-minute Black Friday hotels and experiences and catch the eye of travellers waiting for last-minute Black Friday hotels and experiences and catch the eye of travellers waiting for last-minute Black Friday hotels and experiences and caich the eye of travellers waiting for last-minute Black Friday
booking deals baoking deals. baoking deals baoking deals

less of travel preferences, interests, or timing, our Black Friday deals provide Regardless of travel preferences, interests, or timing, our Black Friday deals provide Regardless of travel preferences, interests, or timing, our Black Friday deals provide Regardless of travel preferences, interests, or timing, our Black Friday deals provide

ty and value for all, and the travel window is open through to December 2026 flexibility and value for all, and the travel window is open through to December 2026, flexibility and value for all, and the travel window is open through to December 2026. flexibility and value for all, and the travel window is open through to December 2026.
Transform your clients’ travel aspirations into Black Friday realities - and book now Transform your clients’ travel aspirations into Black Friday realities - and book now Transform your clients’ travel aspirations into Black Friday realities - and book now Transform your clients’ travel aspirations into Black Friday realities - and book now
before the campaign ends. before the campaign ends. before the campaign ends. before the campaign ends

BLACK FRIDAY BLACK FRIDAY BLACK FRIDAY BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025

Travel Window: Until 31st December

2026

Booking Window: 14th November 2025 -
5th December 2025

Travel Window: Until 31st December
2026

Booking Window: 14th November 2025 -
5th December 2025
Travel Window: Until 31st December

Booking Window: 14th November 2025 -
5th December 2025

Travel Window: Until 31st December
2026

API promocode: 506

API promocode: 506
Web filter: Black Friday

Web filter: Black Friday

API promocode: 506
Web filter: Black Friday

API promocode: 506
Web filter: Black Friday

NN

HOTELBEDS,

HB>.GROUP

o this becanise youve subscribod t

HOTELBEDS,

HB3.GROUP

HOTELBEDS, HOTELBEDS,

HBGROUP HBZ.GROUP

North America Europe
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hotelbeds ‘ White Label Features: WTM London

Part of HBX Group

Links

NN
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hotelbeds

Campaign Deliverables

Part of HBX Group

Production Data

Marketing Data

‘ White Label Features: Air France

AIRFRANCE #

fu

Trouvez votre séjour idéal

Embarquez dés maintenant pour des vacances de réves

2 voyageurs, 1 chambre v

Top destinations

ouBAl
Partoz & 1a ddcouverto -

de Fextravagente

La ville lumiére:

PARIS - BARCELONE

@ PAIEMENT SECURISE

o= @ va I8

wPay Gray

izt ekt m

BANGKOK TOKYO .

= L

| = e -0
e i e

-

Une région. Des possibilités infinies.

o sux de brume, b Sud des Etats-
Unis vous invite 3 savourer ses savaurs, écouter ses histolres et vivre des aventures dont vous
vous souviendrez longtemps aprés i fn du voyage.

K, 5 d4couvrr e 9 s0ufle, une
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White Label Features: Air France

AIRFRANCE #

Vilies du Sud - Des histoires & découvrir
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AIRFRANCE #

Trouvez votre séjour idéal

Embarquez dés maintenant pour des vacances de réves

Dest Creckin Chackou m

2voyageurs, 1 chambre

Top destinations
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Une région. Des possibilités infinies.
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vous souviendres ongtemps aprés a i voyage.
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hotelbeds ‘ White Label Features: British Airways

baclubs
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baclubs

Find your perfect stay

Discover and enjoy amazing hotel deals

2wters, com

Top destinations

sancaow
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Book with Confidence
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hotelbeds ‘ White Label Features: Corporate Benefits

B covoraovonins

. corporate benefits

Finden Sie Ihr perfektes Urlaubsangebot!
Tolle Hotelangebote und vieles mehr ...
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hotelbeds Booking Engine Featured Placement:
Top Highlights - November 2025

Welcome back, DAMIAN! Welcome back, DAMIAN! Welcome back, DAMIAN!

News & tools News & tooks. News & toots News & toots News 00,
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INSPIRATION B ' INSPIRATION 1 [ INSPIRATION B i INSPIRATION el i INSPIRATION

Our top partners. Our top partners. Our top partners. Our top partners. Our top partners
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Top Highlights - January 2026

Welcome back, DAMIAN!

Welcome back, DAMIAN!

Highlights
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' \L& TravelSouth
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hotelbeds Booking Engine Featured Placement:
Top Highlights - March 2026

Welcome back, DAMIAN! Welcome back, DAMIAN! Welcome back, DAMIAN! Welcome back, DAMIAN! Welcome back, DAMIAN!

Manage your bookings Manage your bookings Manage your bookings
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News & tools News & tools News & tools News & tools News & tools
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Our top partners Our top partners Our top partners Our top partners Our top partners
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Campaign Summary

Part of HBX Group

HB.  hotelbeds

Ready to Discover
the Authentic South?

What do your elients crave—hidden coastal e

mountain adventures, o flavors tha

astory?

The American South delivers

all that and more.

ives you exclusive of

o help you design itineraries that go
beyond the ordinary. From soulful music to timafess

traditions, every mile is 3 chance 1o surpri

d delight

Are you ro aft journeys theyl never fo

ot? Dive in

and explore hand-picked

natigns-because in

the South, possibilitis y infinite

All Y'all Are Welcome.

Explore More. Your Ultimate
Save More Planning Tool
Discover the American South ing for a resource that

like nevar bofora! Browsa our

interactive maps to discover
what makes each Kit is the go-to favorite for
dastination unfor travel planners.

p 10 25% on hotels when
book through our

yo
campaign.

HOTELBEDS,

HB} GROUP

North America

Campaign Deliverables

HBX  hotelbeds

Ready to Discover
the Authentic South?

What do your clients crave~hidden coastal ascapes,

ory?

rican South dalivers all that and more

curated destinations to he

bayond the ordinary. Fro
traditions, every mile
Are you ready to craft journeys they'll never forget? Dive in
and explo because in

2 South, pe Iy infinite

Al 'all Aro Welcome.

Explore More. Your Ultimate
Save More. Planning Tool

king fora
makes planning effortiess?
th Marketing
o-to favorite fos

The Travel S

0 download in

just one click

Stact exploriog 1

HOTELBEDS,

HB3GROUP

Production Data

Bespoke Newsletter #1

Marketing Data

HBX  hotelbeds

TravelSouth
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para que d
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Part of HBX Group

hotelbeds ‘ Bespoke Newsletter #2

HB: hotelbeds HB: hotelbeds HBX hotelbeds HBX hotelbeds

Procurando novas maneiras de inspirar Procurando novas maneiras de inspirar éBuscas nuevas formas de inspirar &Buscas nuevas formas de inspirar
seus clientes nesta primavera? seus clientes nesta primavera? a tus clientes esta primavera? a tus clientes esta primavera?

NN

HOTELBEDS,

HB3}GROUP HB}GROUP

HOTELBEDS, HOTELBEDS,

HB3 GROUP HBZ GROUP

North America Europe LATAM Brazil
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Part of HBX Group
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hotelbeds | Destination HUB Feature

Part of HBX Group

HBX  hotelbeds st | s HBi  hotelbeds s | s s HBX  hotelbeds oot | sssron s HBX  hotelbeds

DESTINATION INSPIRATION DESTINATION INSPIRATION DESTINATION INSPIRATION DESTINATION INSPIRATION

TOP HIGHLIGHTS. TOP HIGHLIGHTS. TOP HIGHLIGHTS.

TOP HIGHLIGHTS.
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PANAM

FEATURED DESTINATIONS

FEATURED DESTINATIONS FEATURED DESTINATIONS FEATURED DESTINATIONS

MEXICAN b MEXICAN MEXICAN
CARIBBEAN hHEH] CARIABEAN CARIBBEAN

DESTINATION SPOTLIGHT DESTINATION SPOTLIGHT DESTINATION SPOTLIGHT DESTINATION SPOTLIGHT

abu dhabi

OUR PREFERRED PARTNERS
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Campaign Summary Campaign Deliverables Production Data Marketing Data Links

CAMPAIGN ROOM NIGHT PRODUCTION REPORT

2024/25 Oct - Apr 2025/26 Oct - Apr
Destination Name CANADA  MEXICO UK USA FRANCE  AUSTRALIA  Total CANADA  MEXICO UK USA FRANCE  AUSTRALIA  Total
Chattanooga - TN 1,076 04 64 5,512 12 3 5,761 1,320 31 231 7,933 11 8 0,534
Clarksville -TN 707 0 42 1,615 0 0 2,364 324 10 2 2,087 0 0 2,423
Clinton - TN 9 12 0 110 0 0 131 20 0 0 117 0 0 137
Columbia - TN 177 a7 0 797 7 10 1,038 294 2 6 1,482 0 0 1,784
Cookeville - TN 117 43 5 588 0 0 753 179 150 9 1,011 0 0 1,349
Crossville - TN 163 0 2 102 1 0 268 62 0 1 392 0 0 455
Dyersburg - TN 130 3 4 619 0 0 756 290 2 1 1,308 2 0 1,603
Fayetteville - TN 43 7 1 315 0 0 366 32 38 2 864 0 2 933
Gatlinburg - TN 1,081 5 478 7,557 17 32 9,170 1,372 8 505 13,862 3 10 15,760
Greeneville - TN 2 6 0 22 0 0 30 1 10 0 a1 0 0 52
Hardeman - TN 4 0 0 9 0 0 13 12 0 22 18 0 0 52
Hermitage - TN 2 0 0 23 0 0 25 20 0 1 24 0 0 45
Humphreys - TN 22 0 0 74 0 0 96 42 0 0 211 0 0 253
Johnson City- TN 98 0 0 284 0 0 382 35 0 0 581 0 0 616
Kingsport - TN 352 0 5 1,215 4 0 1,577 949 10 15 2,881 1 0 3,856
Knoxville - TN 2,183 167 87 7,804 36 73 10,350 2,742 91 482 12,231 27 26 15,599
Mckenzie - TN 1 0 5 53 0 0 59 0 0 0 51 0 0 51
Memphis - TN 1,692 39 4,703 8,471 452 597 15,954 1,867 212 5,304 10,053 204 509 18,149
Milan-TN 19 0 0 234 0 0 253 1 0 0 56 0 0 57
Mountain City - TN 2 0 0 1 0 0 3 0 0 0 21 0 0 21
Murfreesboro - TN 275 13 10 695 0 0 993 141 23 8 1,842 0 0 2,014
Nashville - TN 6,900 388 13,014 36,613 365 1,201 58,481 7,074 504 13,541 55,184 294 1,394 78,091
Newport - TN 67 2 0 263 0 0 332 13 0 0 547 0 1 561
Paris - TN 47 0 0 199 0 0 246 50 0 0 623 0 0 683
Robertson - TN 38 0 0 67 0 0 105 15 0 1 174 0 0 190
savannah - TN 16 0 0 72 0 0 88 26 0 0 196 2 0 224
Townsend - TN 13 0 11 25 0 0 49 6 0 22 36 0 0 54
Totals 15,236 826 18,432 73,339 894 1,916 110,643 16,837 1,191 20,153 113,826 544 1,950 154,561
40%
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Campaign Summary

INSIGHTS

The Bedsonline campaign delivered solid and consistent
performance across all activated markets during the period.

Display Ads generated strong traffic volumes across markets, more
than 42M pageviews. Engagement remained healthy, with average
time on page consistently above six minutes. CTR performance was
stable, ranging between 1.15% and 1.30%, reflecting steady interaction
with display formats across the campaign.

Email communications further strengthened campaign performance
across markets. Both bespoke email activations delivered strong
reach and healthy open rates, consistently exceeding industry
benchmarks and demonstrating strong engagement with the
messaging.

Overall, the combined performance of display and email channels
highlights an effective multi-channel activation, driving consistent
reach, engagement, and sustained interest throughout the campaign
period.

Campaign Deliverables Production Data Marketing Data

Links

DISPLAY ADS

Pageviews

16,065,663

bedsepﬁne

TIMELINE : OCTOBER 2025 - APRIL 2026

5,239,816

5,558,307

15,543,434

CTR

1.30%

115%

1.20%

1.20%

Average time on page

0:08:43

0:10:20

0:06:47

0:08:57

EMAIL COMMUNICATIONS

Bespoke email #1
Reach

Open rate

Bespoke email #2
Reach

1,327

14,571

Open rate

38.58%

4376%

34.15%

DOWNLOADABLE RESOURCES

Reach

1,249

274

553

1.238
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Campaign Summary

INSIGHTS

The Hotelbeds campaign delivered consistent and reliable
performance across all the period.

Display Ads supported strong visibility throughout the
campaign, generating solid traffic volumes across regions,
+27.7M pageviews. User engagement remained stable, with
average time on page indicating sustained interaction with
the content and CTR levels holding steady reflecting reliable
performance.

Bespoke emails activations delivered healthy open rates
across regions, demonstrating continued interest in the
messaging and strong engagement with email content.

Overall, the combined performance across display and email
channels highlights a well-balanced and effective multi-
channel strategy, driving consistent reach, engagement, and
visibility throughout the campaign timeline

Campaign Deliverables Production Data Marketing Data

Links

DISPLAY ADS

Pageviews

2,946,865

hotelbeds

12,458,714

TIMELINE: OCTOBER 2025 - APRIL 2026

12,383,725

CTR

1.20%

L15%

1.15%

Average time on page

0:05:14

0:07-46

0:03:05

EMAIL COMMUNICATIONS

Bespoke email #1

Reach

15,808

Open rate
Bespoke email #2

Reach

35.51%

33,80%

32.67%

Open rate

DOWNLOADABLE RESOURCES

255

1,156

1,229
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Links

Tennessee (Travel South) Bedsonline USA Microsite

Tennessee (Travel South) Bedsonline Canada Microsite

Tennessee (Travel South) Bedsonline Mexico Microsite

Tennessee (Travel South) Bedsonline UK Microsite

Tennessee (Travel South) Bedsonline Australia Microsite

Tennessee (Travel South) Bedsonline France Microsite

Tenessee (Travel South) Hotelbeds North America Microsite

Tenessee (Travel South) Hotelbeds Europe Microsite
Tenessee (Travel South) Hotelbeds LATAM Microsite
Tenessee (Travel South) Hotelbeds APAC Microsite
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https://destinations.bedsonline.com/en/travelsouth/2025/campaign/exclusive/deals/
https://destinations.bedsonline.com/en/travelsouth/2025/campaign/exclusive/deals/
https://destinations.bedsonline.com/en/travelsouth/2025/campaign/exclusive/deals/
https://destinations.bedsonline.com/en/travelsouth/2025/campaign/exclusive/deals/
https://destinations.bedsonline.com/en/travelsouth/2025/campaign/exclusive/deals/
https://destinations.bedsonline.com/en/travelsouth/2025/campaign/exclusive/deals/
https://destinations.bedsonline.com/en/travelsouth/2025/campaign/exclusive/deals/
https://destinations.bedsonline.com/es/tennessee/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/travelsouth/2025/campaign/exclusive/deals/
https://destinations.bedsonline.com/en/travelsouth/2025/campaign/exclusive/deals/
https://destinations.bedsonline.com/fr/tennessee/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/tennessee/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/tennessee/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/tennessee/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/tennessee/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/tennessee/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/tennessee/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/tennessee/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/tennessee/travelsouth/campaign/deals/
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