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ABOUT TSUSA 
Global Partner Programming 
 
Visitation to the USA. July 2026 i-94 arrival data (released August) 

Australia: 

■ Australia recorded 78,351  arrivals to the USA in July, down 6% year on year.  
■ Australia ranked thirteenth among long-haul international markets in June, compared with 

approximately 12th place during much of the year to date. 

Ports of Entry – Australia to the USA: 
 
■ California Arrivals were down 8% in July  
■ Texas continues to record the strongest percentage growth among the major gateways, with 

arrivals increasing 19% in July and 14% year to date 

 

Port of entry July arrivals 
July 

2026 vs 2025 
difference 

YTD Arrivals 
(Jan – July) 

YTD, 
YOY difference 

California  34,246 -8% 239,981 -7%  

Hawaii  7,743 -25% 61,502 -14%  
New York  10,058 16% 41,316 -18%  
Texas  8,390 19% 62,986 13%  
Florida  1,672 -37% 16,980 -11%  
All other ports  16,242 -9% 93,638 -6%   
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First intended address – Travel South  

■ A total of 3,530 Australians listed a Travel South state as their first intended address in June, 
down 2% year on year. 

■ While July saw a slight decrease in arrivals, the destination increased its share of Australians 
choosing it as their first intended address, rising from 4% to 5% in July. 

 

 

New Zealand: 

■ The USA recorded 20,274 arrivals from New Zealand in July, down 11% year on year. . 
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Global Travel Demand from Australia.    
June 2026 data was released by the Australian Bureau of Statistics (ABS) showing where 
returning residents spent most time abroad.   
  
Just over 917k Australians returned from an overseas trip in June, an increase of 1% YOY.   
  
The top 10 countries as follows:   
 

Rank Country June Visits Percentage growth 
YOY 

1 Indonesia 156,190 4.64% 
2 New Zealand 81,060 0.12% 
3 Japan 61,650 9.06% 
4 UK 56,930 -12.59% 
6 China(b) 55,410 11.06% 
6 USA 52,030 -4.07% 
7 Thailand 42,240 -4.28% 
8 Vietnam 37,500 17.78% 
9 Fiji 36,930 6.00% 
10 Italy 32,420 -7.3% 
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EXECUTIVE SUMMARY 
 

■ Travel Managers Program 
 

■ The Hills District Training 
 

■ International Showcase logistics 
 

■ Visit USA New Zealand Planning 
 

■ September Newsletter – Trade & PR Database 
 

■ Media, Talent and Podcast Networking & Meetings 
 

■ GMM Journalist Discussions & Target Lists 
 

■ Proactive Pitch: ‘New Orleans and South Carolina take America’s top two foodie city 
spots for 2026’ 
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  July August Sept 
Q3 

TOTAL 
  

9 partners  

AL/KY/LA 

/MS/MO/ 

NC/SC/TN 

/ROTS 

Australia       

Trade       

Trade 
Meetings/Trainings 22 10 

    

Number of Agents 
Trained 30 18 

    

Travel Trade 
Newsletter Recipient N/A N/A 

    

Trade Newsletter 
Open Rate N/A N/A 

    

Media       

Media Meetings 2 7     

Total articles 
published 2 5 

    

Impressions 8,475,371 9,325,331     

PR Newsletter 
Recipient N/A N/A 

    

PR Newsletter Open 
Rate N/A N/A 

    

Social        

Facebook        

Facebook Page       

Followers 9,114 9,082     

Page Likes 9,114 9,082     

Social Posts       

Reach 336 264     

Views 136 178     

Likes 3 11     

Comments 0 0     

Shares 0 0     

Instagram 
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Reach 11 22     

Views 82 383     

Followers 28 2     

Likes 4 11     

Comments 0 0     

Shares 0 0     
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II. COMMUNICATIONS & PR  
PR Coverage  
Earned Media Coverage Book 

 
 

 

https://app.coveragebook.com/users/sign_in
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Media Meetings & Engagements  

Media Contacts (phone calls, emails, personal meetings) 
 
Contacts Interest/Status Follow-up/Next step 

The Sunday Life & 
Harper’s BAZAAR – 
Editor and Freelancer, 
Jane Rocca 

Met with Jane to discuss potential opportunities 
across The Sunday Life and Harper's BAZAAR. 
She expressed strong interest in the South's rich 
culture, particularly stories centred around food, 
lifestyle and local people. The discussion 
highlighted opportunities for longer-form 
features and people-led storytelling.  

Continue discussions and 
provide relevant story 
ideas and destination 
updates for future 
opportunities. 

QANTAS Travel Insider 
– Content Manager, 
Jessica Manson & Helen 
Pavendranathan 

Met with the QANTAS Travel Insider team to 
discuss potential partnership opportunities for 
Travel South. The team shared audience 
insights, noting U.S. travel bookings have 
increased by 10% over the past six months, 
reinforcing the market's strong appetite for U.S. 
travel and making QANTAS a valuable partner 
for reaching high-intent travellers. 

Soph to continue 
conversations with the 
QANTAS team about 
GMM and IPW 
opportunities 

78 Amped – Podcast & 
Online – Founders, Max 
and Sam   

Met with founders Max and Sam following their 
interview with Robin Barnes during the mission. 
We discussed opportunities to showcase the 
South's music heritage, emerging creative 
scenes and major cultural events through 
podcast interviews and editorial content. Their 
audience alignment presents strong 
opportunities for music-focused storytelling. 

Soph to discuss with 
Travel South team on 
next call 

NZ Herald – Travel 
Editor, Anna Sarjeant  

Met with Anna to discuss editorial priorities and 
travel trends within the New Zealand market. 
She highlighted strong reader interest in 
culturally immersive experiences, food and 
drink, local communities and destinations with a 
strong sense of place. We also discussed GMM 
and IPW, with Anna expressing interest in 
attending. NZ Herald has previously participated 
in these events and she is currently exploring 
opportunities internally. 

Follow up in October with 
GMM information 

OFF MENU – Talent 
Agency, Lauren Mikkor 

Met with talent agent Lauren Mikkor, who 
represents country music artist Morgan Evans. 
With Morgan recently announced as a judge on 
Australian Idol, there may be timely 
opportunities to collaborate around media 
activity and social content. As an Australian who 
has spent much of the past decade living 
between Nashville and Australia, Morgan has a 
strong and authentic connection to the South. 

Soph to discuss with 
Travel South team on 
next call 
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III. TRAVEL TRADE 
Trade Contacts (phone calls, emails, personal meetings). 

Contacts Interest/Status Follow-up 
/Next step 

Janine Hocking 
Founder 
 
Secret South Travel 
 

Update on Janines new business ‘Secret South Travel’ 
dedicated exclusively to creating custom drive 
itineraries in the south for Travellers from Australia, 
New Zealand and the UK. 

Ongoing 

Erin Beckford 
Personal Travel Manager 
 
Travel Managers 
 

Support and training for Nelson bay Travel Expo. N/A 

Kate Rix  
Marketing Coordinator 
 
Travel Managers 
 

Discussions and approval on Travel South marketing 
campaign. 

Ongoing 

Leearne Groves 
Marketing Executive 
 
Travel Managers 
 

Briefing a discussion on Travel South marketing 
campaign 

Ongoing 

Antonella Damiano 
Personal Travel Manager 
 
Travel Managers 
 

Info and training for client doing a southern road trip 
including 5 nights in Memphis and …… 

N/A 

Una Jordan 
Consultant 
 
Travel Central 
 

Update on Travel South product with training and links 
for client queries. 

N/A 

Adam Schwab 
CEO Founder 
 
Luxury Escapes 

Update and flight confirmation. Meeting set for October 
to brainstorm key note speech so travel South members 
get the most out of Adams attendance at International 
Showcase conference day. 
 

Ongoing 

Andrew Gay 
Founder/MD 
 
Travel USA 

Update and support with Southern USA Itineraries for 
promotion with Brand USA Campaign. 
 

N/A 
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The Hills Cluster Training Travel South training with 16 agents from the Hills 
district 

N/A 

Sophia Cogan 
Training and Development 
Manager 
Luxury Escapes 

Meeting and scheduled training with Luxury Escapes 
reservations team for early October 

N/A 
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CAMPAIGNS & ACTIVITY 
 
Travel Managers 
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Flight Centre Brochure    
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The Hills District - Breakfast Cluster Training 
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Viva Holidays Newsletter 19/8 
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Viva Holidays – Missouri and Route 66 
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Escorted Touring  
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SOCIAL CONTENT UPDATE 
 

Instagram and Facebook Posts by Gate 7 
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Gate 7 Private AU/NZ Travel Trade Community – 752 Members 
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Market Update 

Market Update 
The following announcements were made in August:  

This month’s trade intelligence points to a notable trend: the USA is currently receiving limited 
share of voice across Australian and New Zealand travel trade media, despite continued evidence 
of opportunity, demand and product development within the market. This is not necessarily a 
negative thing.  

Across the breadth of media monitored; including airlift, destination activity, product 
development, consumer trends, trade activity and industry news, USA-related stories were 
comparatively limited. Where the USA did appear, however, the coverage was encouraging. 
Reporting pointed to continued strength in experiential and premium travel, growth in Australian 
SME business travel, increased visitation to Las Vegas ahead of the launch of Qantas' direct 
service, and continued investment in new product. 

The contrast is particularly evident when compared with competitive destinations. Markets 
including Japan, New Zealand, Fiji, Tahiti, Britain, Chile, Samoa, Malaysia and the Philippines are 
maintaining a visible presence through a combination of new air services, increased capacity, 
trade roadshows, specialist training, famil opportunities, incentive programs, new product and 
paid trade advertising. 

The airline intelligence can provide an early indication of where demand is strengthening, with 
increased frequencies, new routes and larger aircraft often signaling growing confidence and 
visitation potential. By monitoring these movements, we can identify destinations that may 
warrant consideration for in-market representation and trade engagement, ensuring activity is 
strategically aligned with emerging opportunities rather than reacting to established demand. 

There are several clear examples this month. Japan continues to build momentum through 
increased direct air capacity, the return of Korean Air to Melbourne, ANA expanding Perth 
services to daily operations and significant ongoing trade engagement. New Zealand is benefiting 
from increased seasonal connectivity, while destinations including the Maldives, the Philippines, 
China and Indonesia are also seeing expanded access or targeted airline-led activity. 

The competitive landscape also demonstrates that consistent trade visibility is being actively 
created rather than occurring organically. Japan, Tahiti, Fiji, Britain, Chile, Samoa and the 
Northern Territory all featured through deliberate trade-facing activity, from roadshows and 
specialist programmes to famil incentives, event activity and agent engagement. 
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Visitation to the USA.  
 
Visitation to the USA. July 2026 i-94 arrival data (released August) 

Australia: 

■ Australia recorded 78,351  arrivals to the USA in July, down 6% year on year.  
■ Australia ranked thirteenth among long-haul international markets in June, compared with 

approximately 12th place during much of the year to date. 

Global Travel Demand from Australia.    
 
June 2026 data was released by the Australian Bureau of Statistics (ABS) showing where 
returning residents spent most time abroad.   

 
Just over 917k Australians returned from an overseas trip in June, an increase of 1% YOY.   

 
The top 10 countries as follows:   

 
Rank Country June Visits Percentage growth 

YOY 
1 Indonesia 156,190 4.64% 
2 New Zealand 81,060 0.12% 
3 Japan 61,650 9.06% 
4 UK 56,930 -12.59% 
6 China(b) 55,410 11.06% 
6 USA 52,030 -4.07% 
7 Thailand 42,240 -4.28% 
8 Vietnam 37,500 17.78% 
9 Fiji 36,930 6.00% 
10 Italy 32,420 -7.3% 
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First intended address – Travel South  

■ A total of 3,530 Australians listed a Travel South state as their first intended address in June, 
down 2% year on year. 

■ While July saw a slight decrease in arrivals, the destination increased its share of Australians 
choosing it as their first intended address, rising from 4% to 5% in July. 

 

Tour Operators & Travel Agencies 

■ Inside Virtuoso Travel Week: Does the event live up to the hype? “We say we’re in the 
travel business, but really, we’re in the human connection business. We just happen to 
express it through travel”.  This turned out to be the frame for everything that followed 
for the week. Source 

 
■ TravelManagers 2026 conference. TravelManagers isn’t celebrating a softer start to its 

April-March financial year, but after record years and surpassing $500 million in 2025, it’s 
keeping the 4% downturn in perspective. Karryon’s reports on its new 40% growth target 
and how it aims to get there. Source 

 
■ MTA – Mobile Travel Agents has introduced Platinum Reserve, a new reward and 

recognition tier for its top achievers within the national network of independent travel 
advisors. Source 

 
■ US Stands out for FC Corporate arm. Flight Centre Travel Group’s (FCTG) corporate 

division has delivered record total transaction value (TTV) and revenue for the 2026 
financial year, with its US business crossing the US$2 billion (AU$2.8 billion) TTV mark 
for the first time. Source 
 

■ Helloworld posts growth in FY26. TTV for the year ended 30 June grew 4.2 per cent to 
$4.0 billion, up from $3.8 billion in FY25. Revenue and other income rose 8.3 per cent to 
$208.9 million, with the revenue margin improving to 5.1 per cent from 4.9 per cent the 
prior year. Source 
 

■ Helloworld assessing WJL stake. Helloworld has revealed that its stake in Webjet Group 
Limited stands at 20.29%, adding in its latest financial results that options are being 
assessed and the online travel business’ performance is being monitored. Source 

 
■ BRAND USA BOSS FRED DIXON STEPS DOWN, RETURNS TO NYC TOURISM Source 

 
■ The future of travel is human: Helloworld lines up 14 stores in 18 months. Fourteen 

stores opened, announced or committed in 18 months is a fairly emphatic answer to 
anyone writing off the bricks-and-mortar travel agency. Source 
 

 

Traveler Insights  

https://karryon.com.au/luxury/inside-virtuoso-travel-week/
https://www.mtatravel.com.au/
https://karryon.com.au/community/mta-platinum-reserve-2026/?utm_medium=email&utm_campaign=Mon%2024%20Aug%202026&utm_content=Mon%2024%20Aug%202026+CID_7275ac16fc759024a282ca32fb380866&utm_source=Email%20marketing%20software&utm_term=MTA%20launches%20Platinum%20Reserve%20rewards%20program%20for%20its%20top%20Australian%20travel%20advisors
https://travelweekly.com.au/flight-centres-corporate-arm-posts-record-year-as-us-business-tops-us2-billion/?utm_source=Travel+Weekly&utm_campaign=fe3313d468-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810966592
https://travelweekly.com.au/helloworld-posts-ttv-and-ebitda-growth-in-fy26-as-statutory-profit-hit-by-one-offs/?utm_source=Travel+Weekly&utm_campaign=fe3313d468-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810966592
https://issues.traveldaily.com.au/2026/Aug26/td260826.pdf
https://travelweekly.com.au/brand-usa-boss-fred-dixon-steps-down-returns-to-nyc-tourism/?utm_source=Travel+Weekly&utm_campaign=a6ed7ef12f-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810966592
https://karryon.com.au/community/helloworld-new-stores/?utm_medium=email&utm_campaign=Fri%2028%20Aug%202026&utm_content=Fri%2028%20Aug%202026+CID_4a17186182a1c934104dfd77b475f03d&utm_source=Email%20marketing%20software&utm_term=The%20future%20of%20travel%20is%20human%20Helloworld%20lines%20up%2014%20stores%20in%2018%20months
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■ Intrepid reports a softer US inbound market — but says the USA still has strong 
experiential appeal Intrepid Travel President North America Leigh Barnes told Travel 
Weekly that the company's US inbound business is seeing fewer Australians, Canadians, 
Brits and Germans travelling to the US, contrasting with strong US domestic and 
outbound travel. More than 90% of Intrepid's US trips visit a national park. Source 

 
■ Las Vegas visitation climbs 4.2% before direct flight commences. Australian visitation to 

Las Vegas rose 4.2 per cent year-on-year in 2025, making Australia the destination's 
single largest international source market without a direct air link. Qantas direct flights 
launch 29 December 2026 Source 
 

■ Aussie SMEs boost US business travel US business travel from Australia for small- and 
medium-sized enterprises grew nine per cent in the first half of 2026 compared to last 
year, showing Aussie SMEs are still travelling despite tariffs and conflict. Source 

 

Air Lift 

 
■ Qantas Group has reported an underlying profit before tax of $2.06 billion for FY26. 

Down $330 million on the previous year, as the airline absorbed a $420 million net hit 
from the conflict in the Middle East and a $610 million jump in its fuel bill. Source 
 

■ Virgin Australia has posted a 21.9 per cent increase in underlying net profit to $404 
million for FY26. With strong demand, fleet renewal and its transformation program 
helping offset rising costs. Source 
 

■ Qantas has announced that it will retire its ‘much loved’ A380s from 2028. This 
announcement came as part of its annual results. Source 

 

Media 
 

■ Traveller undergoes major editorial and multi-platform overhaul: Nine has appointed 
Justine Cullen as Editorial and Strategy Director of Traveller, signalling a significant 
evolution of the masthead following the departure of long-time Travel Editor Anthony 
Dennis. Cullen will oversee editorial and content strategy as Traveller expands beyond its 
traditional print and digital offering across social, video, audio and events. The brand 
currently reaches a combined audience of 1.9 million across digital, print and social. 
Source.  

 
■ Magazine brands continue to reach more than 14.5 million Australians: New Roy 

Morgan readership data released in August shows 62.2% of Australians aged 14+ engage 
with magazine brands across print and digital. Importantly, print remains a significant part 
of the ecosystem, reaching almost 10.9 million Australians. Better Homes & Gardens and 
Woman’s Day each reach more than 2.1 million people cross-platform, while The 
Australian Women’s Weekly and New Idea each exceed 1.6 million. Source.  
 

https://travelweekly.com.au/everything-is-true-and-not-true-about-america-intrepids-barnes-on-the-us-travel-boom/?utm_source=chatgpt.com
https://karryon.com.au/industry-news/destination/las-vegas-au-visitors-up/
https://karryon.com.au/industry-news/corporate-and-mice/us-business-travel/
https://travelweekly.com.au/qantas-posts-2bn-underlying-profit-as-middle-east-disruption-bites/?utm_source=Travel+Weekly&utm_campaign=a6ed7ef12f-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810966592
https://travelweekly.com.au/virgin-australia-profit-jumps-22-per-cent-as-airline-declares-maiden-dividend/?utm_source=Travel+Weekly&utm_campaign=0bac53340a-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810966592
https://traveltoday.co.nz/publication/TravelToday-5287-27Aug26.pdf
https://www.nineforbrands.com.au/media-release/justine-cullen-appointed-editorial-and-strategy-director-of-traveller-to-drive-multi-platform-evolution/
https://www.roymorgan.com/findings/10317-australian-magazine-print-readership-and-cross-platform-audiences-june-2026
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■ News Australia highlights AI’s growing role in travel discovery: News Australia says AI 
assistants are increasingly becoming the starting point for destination inspiration, 
itinerary planning, accommodation selection and travel recommendations. The shift has 
implications for PR, with authoritative editorial coverage and third-party validation 
becoming increasingly important to how brands and destinations surface in AI-generated 
recommendations. Source.  

 
■ News remains Australia’s most popular podcast genre: The July Australian Podcast 

Ranker, released in August, shows News was Australia’s most-listened-to podcast 
category with 4.5 million monthly listeners, followed by Society & Culture with 3.8 million 
and Sports with 3.5 million. Mamamia Out Loud remained Australia’s most-listened-to 
podcast with 950,673 monthly listeners, followed by Hamish & Andy with 878,712. More 
broadly, 55% of Australians now consume podcasts each month. Source.  

 
■ Social media and convenience are increasingly shaping how Australians encounter news: 

New research released by the Australian Communications and Media Authority (ACMA) 
has found that most Australians’ news consumption is driven by habit, convenience and 
time constraints, rather than actively seeking out multiple perspectives. Younger and 
time-poor audiences are particularly likely to favour digital sources or encounter news 
incidentally through social media, where algorithms can influence what they see. Only 
two of the seven audience groups identified by ACMA regularly consult multiple news 
sources, seek different perspectives and verify information. Source.  

  
 

Actions 
 

■ Melbourne Sales Calls 

■ Travel Managers Campaign 

■ International Showcase Planning 

■ New Zealand Visit USA Shows Planning 

■ September - Trade & PR Newsletter 

■ GMM Media Meetings & Planning 
 

 

 

 

 

 

 

https://www.mediaweek.com.au/57-of-online-traffic-is-no-longer-human-what-every-cmo-needs-to-know-next
https://tritondigital.com/press-releases/August-18-2026/triton-digital-announces-australian-podcast-ranker-data-for-july-2026
https://www.acma.gov.au/articles/2026-08/acma-report-reveals-australians-changing-news-habits

