
Travel South USA | Germany 
GPP Monthly Report | 1 

DACH REPORT 
        August 2026 

Prepared By:  
Global Communication Experts (GCE) 

Hanauer Ldstr. 184, 60314 Frankfurt – Germany 
Web: www.gce-agency.com 

Dorothea Hohn 
+49 69 17 53 71 020

Dorothea.Hohn@gce-agency.com 

Mariam Iqbal 
+49 69 17 53 71 048

Mariam.Iqbal@gce-agency.com 

Eva Henss 
+49 176 15 30 90 86

Eva.Henss@gce-agency.com 

Bianca Kolic 
+49 69 17 53 71 020

Bianc.kolic@gce-agency.com 

Nadia Bourgault 
+49 1727139218

nadia.bourgault@gce-agency.com 

Alina Isakow 
+49 69 17 53 71 022

Alina.isakow@gce-agency.com 

http://www.bworldcommunication.com/
http://www.bworldcommunication.com/
http://www.gce-agency.com/
mailto:Dorothea.Hohn@gce-agency.com
mailto:Mariam.Iqbal@gce-agency.com
mailto:Eva.Henss@gce-agency.com
mailto:Bianc.kolic@gce-agency.com
mailto:nadia.bourgault@gce-agency.com
mailto:Alina.isakow@gce-agency.com


Travel South USA | Germany     
GPP Monthly Report | 2  

 

 

 

Table of Contents  
I. Executive summary 

II. Travel Trade  

III. Newsletters  

IV. Communication & PR 

V. Social Media  

VI. Visit USA Germany membership 

 
  



Travel South USA | Germany     
GPP Monthly Report | 3  

 

GPP Monthly Report 2  

 
ABOUT TSUSA 
Global Partner Programming 
 
The TSUSA GPP provides a foundational base from which state tourism offices benefit from shared 
in-country representation, international export marketing and sales activities. Managed by Travel 
South USA, the official regional destination marketing organization for the 12 state tourism offices, 
these collaborative efforts create leveraged actions, increase reach among travel trade and media, 
and enable coordinated consumer campaigns that drive international visitation to the South. 
 
The German-speaking region – Germany, Austria and Switzerland – represents one of Europe’s 
most important and high-value outbound travel markets. Germany alone is the second-largest 
European source market for U.S. inbound travel, with approximately 1.8 million visitors, while 
Austria and Switzerland complement the region as smaller but highly affluent and travel-active 
markets. Across DACH, travelers benefit from comparatively high disposable incomes, generous 
annual leave and a strong tradition of international and long-haul travel. 
German-speaking travelers are experienced, value-conscious and typically take a structured 
approach to travel planning. They favor well-curated, in-depth itineraries, high-quality travel 
products and meaningful local experiences. For long-haul travel, tour operators and travel advisors 
remain important, particularly for complex itineraries, fly-drive vacations and first-time U.S. 
visitors. At the same time, independent research and online booking continue to play a significant 
role. 
 
The United States remains one of the region’s most desired long-haul destinations. Key motivators 
include iconic landscapes, vibrant cities, cultural diversity and authentic regional experiences. 
Travelers are increasingly interested in exploring beyond established gateways and combining 
several destinations within longer itineraries. Self-drive travel, scenic routes, nature, music, 
culinary experiences, small towns and encounters with local communities are especially well 
aligned with the Travel South product. 
Austria and Switzerland add further value through strong spending power and a preference for 
comfort, quality and personalized travel. Swiss travelers in particular rank among the world’s 
highest-spending international travelers, while the U.S. remains a leading long-haul destination for 
Austrian travelers. 
While economic conditions, travel costs and perceptions of the U.S. can influence short-term 
booking behavior, the fundamental interest in the destination remains strong. Therefore, Travel 
South USA should continue to prioritize travel trade partnerships, product development and 
operator engagement, supported by targeted media relations, consumer storytelling and 
collaborative campaigns. Maintaining visibility and positioning the South as an authentic, diverse 
and high-value alternative to traditional U.S. gateways will be key to strengthening demand across 
the DACH region. 
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I. Executive Summary  
  

❖ Introduction of TSUSA in the DACH market 
GCE contacted all travel, trade and media partners and informed them about the new point 
of German-speaking contact for TSUSA and proactively encouraged future cooperation. 
 

❖ 2026 International Showcase  
GCE recruited 10 German and Swiss tour operators representing a large variety of business 
segments, 
sales channels and customer target and 2 important trade journalists. The response from 
both the trade press and tour operators was overwhelmingly positive, with demand 
exceeding the available capacity and indicating that additional invitations could have been 
successfully accommodated. 
 

❖ 2026-27 Tour Operators X TSUSA Project Plans  
Master marketing agreements with 6 important tour operators in Germany and 
Switzerland have been signed to promote TSUSA in the German speaking travel market. 
GCE contacted all partners to discuss the next steps and align on the planned course of 
action. 
 

❖ Media Meetings 
Meeting with one of the most important German trade media fvw Editor North America, 
Holger Jacobs at GCE office to discuss further TSUSA cooperation opportunities  
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II. Travel Trade Activities  
FY26 Trade events or marketing highlights with Tour Operators 

 
Event/Action Contact Person Activity/Activation Follow Up/ 

Next Step 

CANUSA Rebecca 
Marks 

TSUSA & GCE 
coordinated content 
development with 
CANUSA; input was 
consolidated via 
Google Drive and 
shared with partners 
for review and 
completion by the 
agreed deadline. 

Collected 
Campaign 
materials and 
requested 
relevant assets 
from state 
partners for tour 
operator 
activities 

CRD Pia 
Hambrock 

TSUSA & GCE 
coordinated content 
development with 
CRD; input was 
consolidated via 
Google Drive and 
shared with partners 
for review and 
completion by the 
agreed deadline. 

Collected 
Campaign 
materials 
and 
requested 
relevant 
assets from 
state 
partners for 
tour operator 
activities 

Fairflight Laura 
Thurm 

TSUSA & GCE 
coordinated content 
development with 
Fairflight; input was 
consolidated via 
Google Drive and 
shared with partners 
for review and 
completion by the 
agreed deadline. 

Collected 
Campaign 
materials 
and 
requested 
relevant 
assets 
from state 
partners 
for tour 
operator 
activities 

America 
Unlimited 

Timo Kohlenberg TSUSA & GCE 
coordinated content 
development with 
America Unlimited; 
input was 
consolidated via 
Google Drive and 
shared with partners 
for review and 
completion by the 
agreed deadline. 

Collected 
Campaign 
materials and 
requested 
relevant assets 
from state 
partners for 
tour operator 
activities 

Knecht Reisen Anja Meier TSUSA & GCE 
coordinated content 

Collected 
Campaign 
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development with 
Knecht Reisen; input 
was consolidated via 
Google Drive and 
shared with partners 
for review and 
completion by the 
agreed deadline. 

materials 
and 
requested 
relevant 
assets 
from state 
partners 
for tour 
operator 
activities 

Go2 Travel Robin Engel TSUSA & GCE 
coordinated content 
development with 
Go2 ravel; input was 
consolidated via 
Google Drive and 
shared with partners 
for review and 
completion by the 
agreed deadline. 

Collected 
Campaign 
materials 
and 
requested 
relevant 
assets 
from state 
partners 
for tour 
operator 
activities 

 
                   International Showcase 2026 – D-A-CH participants 
   
                    Tour Operator  
 

Tour Operator First Name Name 
America Unlimited Tom Langlotz 
CANUSA Anngret Rossol 
CRD  Sara Lemke 
Fairflight Touristik Laura Thurm 
Go2Travel Olivia  Baettig 
Knecht Reisen Anja Meier 

T.r.u.e. America GmbH Christoph Stellwagen 
Bike The Best Patricia Speck 

USA-Reisen Experte GmbH David  Siemetzski 
Ruck Zuck Reisen Ribanna Ginsberg 
Argus Reisen Alex Raddatz 

                      
                    Trade Media 
 

fvw Holger Jacobs 
Travel Inside Herbert Weber 

 
                      GCE invited selected participants and coordinated all key travel arrangements,  
                      including flights and accommodation. 
                      GCE/TSUSA coordinated the FAM trip program selection. 
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❖ Sales Call with André Urban, Marketing Manager of TSS Touristik Service System GmbH: 
During a sales call with André Urban (TSS), an opportunity was presented to participate in a 
dedicated USA Supplement within the December edition of the digital travel magazine 
EXPLORE. The supplement reaches more than 313,000 travel-oriented consumers through a 
network of 625 travel agencies and offers excellent value, with packages starting at USD 
1,000 for a two-page presence, including the possibility to integrate video and audio content. 
Following internal discussions, Travel South USA agreed to participate with a two-page 
feature in the supplement and has also shared the opportunity with all partner states to 
encourage broader destination representation within the publication. This placement will 
help increase Travel South USA’s visibility in the market and strengthen awareness among 
both consumers and the travel trade.  

 

                       

 

III. Newsletters  
 
Trade monthly Newsletter: share inspirational content, event calendar, must-do attractions, 
and new travel suggestion with trade partners. 
 
Newsletter 
No dedicated TSUSA newsletter was drafted or distributed during the reporting period. This 
aligns with the established editorial calendar, which does not schedule newsletter activities 
for July and August. Regular newsletter communications are planned to resume in 
September. Preparations for upcoming communications will continue ahead of the 
September launch, with content and imagery provided by the participating states serving as 
the basis for future newsletter editions. 
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GCE Trade Newsletter  
GCE regularly sends out a trade newsletter for all GCE clients, to 2,063 industry contacts. In 
August, GCE sent out one Newsletter focusing on the topic: “living like a local”. TSUSA was 
featured at the beginning where we always mention new clients with an article where we 
introduced TSUSA as GCE’s new client.  
 
Also the general GCE Sales Booklet was featured in the newsletter. The Sales Booklet is a 
sales tool designed to provide travel trade professionals with a concise overview of GCE’s 
destination and hotel clients. It presents each destination with a short description, key 
selling points and relevant contact information, making it a practical reference for travel 
agents and industry partners.  
For the August 2026 edition, we added Travel South USA to the booklet, including a dedicated 
destination profile with key information and five main selling points highlighting the 
region’s culture, history, music, cuisine, hospitality and nature. The booklet was also 
distributed to our travel trade network via the GCE newsletter, providing additional visibility 
for Travel South USA among relevant industry professionals. 
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           IV.    Communication & PR  

Contacts with the media, meetings, releases, coverage opportunities, clipping, press trips. 
 
 
Media Contacts:  
 

i. In contact with Falstaff, Director Account Management – Falstaff, Susanne 

Förster, Advertorial offer 

ii. In contact with Journalist Profi Reisen – Susanne Hagen, Advertorial offer 

iii. Meeting with trade media fvw Editor North America, Holger Jacobs at GCE 

office to discuss further TSUSA cooperation opportunities  
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Press releases 
 

 
On August 31st, GCE created and distributed a press release to 1,293 key targeted 
CONSUMER media in Germany, Austria and Switzerland: 250 Years of the United States: 
Why the South Is in the Spotlight in 2026 
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Clippings: 

 
Following the setup of TSUSA's Earned Media Coverage Tracker, GCE conducted a 
comprehensive review of all DACH press coverage from June through August, tagging 
each clipping in the Coverage Tool and logging the resulting data — reach, brand 
prominence, and sentiment — into the tracker accordingly. This two-step documentation 
process now provides a complete, data-driven record of the DACH representation's 
earned media performance since launch. 
 
While awaiting login credentials for TSUSA's dedicated social media accounts, GCE 
ensured continued visibility for the destination by featuring Travel South USA within its 
own Instagram presence (@gce_agency) on multiple occasions, keeping the brand active 
in the DACH market during the transition period. 
 
→CoverageBook Link: 
https://travelsouthusa.coveragebook.com/29490/books/7b6a7665740ced56  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://travelsouthusa.coveragebook.com/29490/books/7b6a7665740ced56
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V. Social Media  
 
Content 

Full access to Travel South USA's dedicated Facebook and Instagram accounts was 
established on August 25th. Since then, the accounts have been set up and content creation 
has begun; a calendar has been drafted and submitted for approval.  
 
Regular posting will launch in September, with 2–3 posts per week planned going forward. 
13 posts introducing the individual member states and the Rhythms of the South (ROTS) trio 
have been drafted and submitted for approval. 
 
In the meantime, Travel South USA was featured within GCE’s own Instagram presence 
(@gce_agency): 

• July 24th – Travel South USA was included as part of a wildlife-themed carousel post 
spotlighting animal encounters across GCE's destination portfolio 

• August 12th – A standalone post celebrated the South as the birthplace of America's 
music 

• August 18th – Part of a playful AI-generated summer series, a Travel South USA 
branded boat scene featured as one of the highlights shared with GCE's community 
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GCE Trade Facebook Group  
GCE regularly posts in an own GCE trade Facebook group “GCE - Infos für die Reisebranche” 
with 708 members (travel agents & product managers) updates, news, and inspirational 
content about the GCE destination clients. In August, GCE shared 1 post about TSUSA. We 
introduced the new German Instagram account and asked the members to follow the new 
account to always receive new information an inspiration about TSUSA. 
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VI. Visit USA Germany membership  
Meetings, Newsletter, Workshops update, Consumer shows, E-learning, and projects. 
 

Source Activity/Activation Follow Up/ 
Next Step 

VUSA TSUSA Website published Updating with current 
NL/Info 

VUSA Various CMT Talks Waiting for final statistics 
Newsletter Sent input for their monthly B2B NL Waiting for statistics 
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VUSA TSUSA Website 
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VUSA Posts 
 

Total views: 102 
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