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ABOUT TSUSA 
Global Partner Programming 
 
Visitation to the USA. July 2026 i-94 arrival data (released September) 

Australia: 

■ Australia recorded 69, 860 arrivals to the USA in August, down 11% year on year.  
■ Australia ranked twelfth among long-haul international markets in August, compared with 

approximately 11th place during much of the year to date. 

Ports of Entry – Australia to the USA: 
 
■ California Arrivals were down 7% in August  
■ Texas continues to record the strongest percentage growth among the major gateways, with 

arrivals flat in August, up 12% YOY . 

 

Port of entry August arrivals 
July 

2026 vs 2025 
difference 

YTD Arrivals 
(Jan – July) 

YTD, 
YOY difference 

California  31,093 -7% 271,074 -7% 
Hawaii  6,862 -23% 68,364 -16% 
New York  6,767 -25% 48,083 -14% 
Texas  7,617 0% 70,603 12% 
Florida  1,127 -33% 18,107 -16% 
All other ports  16,394 -7% 110,032 -6% 
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First intended address – Travel South  

■ A total of 3,150 Australians listed a Travel South state as their first intended address in June, 
up 1.5% for August 

■ Travel South has maintained its share of 5% of Australians choosing it as their first intended 
address. 

 

 

New Zealand: 

■ The USA recorded 16,770 arrivals from New Zealand in July, down 19% year on year.  
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Global Travel Demand from Australia.    
July 2026 data was released by the Australian Bureau of Statistics (ABS) showing where 
returning residents spent most time abroad.   
  
Just over 1,250,580 Australians returned from an overseas trip in July, an increase of 3.8% 
YOY.   
  
The top 10 countries as follows:   
 

Rank Country June Visits Percentage growth 
YOY 

1 Indonesia 188,850 +6.8% 
2 New Zealand 133,640 +6% 
3 UK 79,840 +8% 
4 USA 70,470 0% 
5 Thailand 64,010 +5% 
6 Vietnam 58,990 +19% 
7 China(b) 55,970 +9% 
8 Japan 52,030 -3% 
9 Italy 49,650 +2% 
10 Fiji 46,770 +7% 
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EXECUTIVE SUMMARY 
 

■ Travel Managers Program 
 

■ Route 66 Webinar with Helloworld 
 

■ International Showcase logistics 
 

■ Visit USA New Zealand Planning 
 

■ Helloworld Reservations Training 
 

■ September Newsletter – Trade & PR Database 
 

■ Media Meetings & Famil Requests 
 

■ GMM Journalist Discussions & Planning 
 

■ Proactive Pitch: Why Halloween Hits Different in American South 
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July August Sept Q3 TOTAL 
  

9 partners  

AL/KY/LA 

/MS/MO/ 

NC/SC/TN 

/ROTS 

Australia       

Trade       

Trade 
Meetings/Trainings 

 
22 

 
10 

 
16 

 
48 

  

Number of Agents 
Trained 

 
30 

 
18 

 
36 

 
84 

  

Travel Trade 
Newsletter Recipient N/A N/A 

 
3,598 

 
3,598 

  

Trade Newsletter 
Open Rate N/A N/A 

 
38.85% 

 
38.85% 

  

Media       

Media Meetings 2 7 5 14   

Total articles 
published 2 5 93 108 

  

Impressions 
8,475,371 9,325,331 4,240,576 37,522,754   

PR Newsletter 
Recipient N/A N/A 342 342 

  

PR Newsletter Open 
Rate N/A N/A 48.54% 48.54% 

  

Social        

Facebook        

Facebook Page       

Followers 9,114 9,082 9048 9048   

Page Likes 9,114 9,082 9048 9048   

Social Posts       

Reach 336 264 145 745   

Views 136 178 254 568   

Likes 3 11 1 15   

Comments 0 0 0 0   

Shares 0 0 0 0   
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Instagram 

Reach 11 22 18 51   

Views 82 383 198 663   

Followers 28 2 31 31   

Likes 4 11 20 35   

Comments 0 0 0 0   

Shares 0 0 0 0   
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II. COMMUNICATIONS & PR  
PR Coverage  
Earned Media Coverage Book 

 

 

 

https://app.coveragebook.com/29490/books/2940f3ff934df9f4
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Media Meetings & Engagements  

Media Contacts (phone calls, emails, personal meetings) 
 
Contacts Interest/Status Follow-up/Next step 

Nadia Bailey, Travel 
Editor, Broadsheet 

Connected with Nadia Bailey to discuss editorial 
priorities, trends and potential story 
opportunities for Travel South. Given 
Broadsheet’s independent, culture-first 
approach, there is potential alignment across 
the South’s food and drink scene, music, arts 
and cultural experiences, and distinctive local 
stories.   

Soph to share press 
releases and keep Nadia 
in the loop across any 
new hotels, arts and 
culture activities that 
might resonate with the 
Broadsheet audience.  

Kate Allman, Freelance 
Writer  

I connected with Kate to discuss her travel plans 
for next year. Kate has a strong personal 
interest in college football and would be keen to 
explore New Orleans or other destinations 
across the South through a sports-led travel 
story. She is also planning a family ski trip to 
Colorado next year, presenting a potential 
opportunity to explore sporting events and the 
region’s broader food, culture and destination 
experiences as an addition to her itinerary.  

Soph to reconnect with 
Kate early next year once 
she has had her baby to 
discuss her travel plans 
and identify any 
opportunities we could 
leverage.  

Belinda Jackson, 
Freelancer Writer 
(Traveller, The Canberra 
Times, Stuff) 

Connected with Belinda to discuss potential 
interest in the South. While she is not currently 
exploring stories for the region, she is keen to 
return to the US in the future. Belinda also 
highlighted her podcast, The World Awaits, 
which she co-hosts with Kristie Bedford, travel 
writer at Karry On, as a potential additional 
channel for future content and storytelling 
opportunities. 

Soph to maintain the 
relationship and keep 
Belinda in mind for future 
story and potential 
podcast partnership 
opportunities.  

Dan Kinsela, Head of 
Global Partnerships, 
Luxury Travel 

Had a call with Dan from Luxury Travel, who 
presented a paid campaign proposal for Travel 
South. While the proposal was comprehensive, 
our recommendation would be to explore other 
paid media partnerships if budget becomes 
available, with Luxury Travel a lower priority 
given its comparatively smaller reach. 

Soph has shared the 
recommendation to 
politely decline this 
opportunity but will 
continue to pitch editorial 
opportunities to the title.  
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Trent Ellen, General 
Manager, ARRIVAL 
Travel 

We met with Trent, General Manager at 
ARRIVAL, an online, social-first experiential 
travel platform, to discuss potential 
opportunities. Trent shared some interesting 
insights into the platform and the crossover 
between trade and PR, with bookable travel 
packages built around social media content 
creation to help drive destination awareness. 
With social media playing an increasingly 
important role in how audiences discover, plan 
and book travel, this is a channel worth 
considering as part of the media mix as it 
continues to evolve.  

Soph to follow up with 
Trent to learn more about 
the available packages 
and assess how the 
platform could be useful 
for our partners. 
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PR & Trade Newsletter 
TRADE Newsletter – Recipients: 3,598 Open Rate: 1290 (38.85%)  

PR Newsletter – Recipients: 342 Open Rate: 166 (48.54%)  
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III. TRAVEL TRADE 
Trade Contacts (phone calls, emails, personal meetings). 

Contacts Interest/Status Follow-up 
/Next step 

Angie Arathoon   
Senior Advisor  
 
Helloworld Winston Hills 
 

Training and support with trip to Nashville through 
Tennessee, Alabama, Mississippi and into Louisiana 
and New Orleans.  

N/A 

Marc Ryan 
Sales Manager 
Leisure 
 
Destination Marketing 
Services 
 

Training and support for Louisiana and Tennessee 
DMCs for small group touring. 

N/A 

Helloworld 
Route 66 Missouri 
Webinar  
 

Route 66 Missouri Webinar with 21 registrations N/A 

Rebecca Henley 
Travel Agent 
 
Travel with Bec 
 

Update and query on St Louis and Missouri for trip in 
May 27. Introduction to Megan. 

N/A 

Cat Chatfield 
Travel Consultant 
 
Helloworld Everton Hills 
 

Info and referral from the Helloworld Route 66 Webinar 
to Megan 

N/A 

Cara Buhagiar  
Senior Travel Specialist 
 
Helloworld Travel Lower 
Templestowe 
 

Update and training on Travel South product with 
training and links for client queries. 

N/A 

Sophia Cogan 
CX Training and 
Development Manager 
 
Luxury Escapes 

Scheduled training with Luxury Escapes reservations 
staff for Thurs 8th October 
 

Ongoing 
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Joanne Miller 
Personal Travel Manager 
 
Travel Manager 

Support & training with Southern Itinerary  
 

N/A 

Jake Hilbert 
Facilitator 
 
Flight Centre Travel 
Academy 

Support & training with Southern Itinerary  
 

N/A 

Joanna Bailey 
Senior Travel Consultant 
 
TravelCall 

Info and introductions on Tennesse and Nashville N/A 

Karryne Papenfus 
Owner 
 
Destination Adventures 

Info on Southern music touring and introductions to 
local DMS’s 

Ongoing 

Jacqueline Poulos  
Senior Trainer – Retail  
Helloworld Travel 
Academy 

Update and info on the South, plus plans for ongoing 
training with the network 

Ongoing 

Annabel Pritchard 
Founder 
 
Thrive Travel VIP 

Follow up with International Showcase Request and set 
up meeting and training for visit to NZ in Oct for Visit 
USA Regional Shows 

Ongoing 

Natalie Jeffers 
Owner | Travel Advisor  
 
Central Coast Travel 

Info and training for group cruising out of New Orleans 
NOLA Tour 

N/A 

Tracey Flower 
Mobile Travel Agent 
 
MTA 

Info and training for her Trip through Tennessee, 
Missouri and Arkansas 

N/A 

Erin Beckford 
PTM 
 
Travel Managers 

Nelson Bay Expo assets, Facebook tiles, brochures and 
a few giveaways 

N/A 

Helloworld Reservations Travel South Training with Helloworld reservations team 
of 8 

N/A 
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CAMPAIGNS & ACTIVITY 
 
Visit USA New Zealand Regional Expos 
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Travel Managers Campaign 
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Helloworld Missouri Route 66 Webinar – 11 Registrations 
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TripaDeal 
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TravelUSA.co.nz 
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SOCIAL CONTENT UPDATE 
 

Instagram and Facebook Posts by Gate 7 

     
 

 

 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

 

Gate 7 Private AU/NZ Travel Trade Community – 724 Members 
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Market Update 

Market Update 
Australia Market & Economic Snapshot: July – September 2026 
Australia’s economy continued to grow through the third quarter, although conditions became 
more challenging as higher inflation, interest rates and cost-of-living pressures weighed on 
households. Consumer spending continued to grow, but discretionary spending remained 
subdued outside vehicle purchases, with international travel particularly affected with the Middle 
East conflict. 
 
The Reserve Bank of Australia (RBA) increased the cash rate by 25 basis points to 4.60%, citing 
the need for higher interest rates to ensure inflation returns to target. The increase adds further 
pressure to household budgets and reinforces a cautious outlook for discretionary spending. 
Inflation increased during the quarter. Annual CPI rose from 3.5% in July to 4.0% in August, 
while trimmed mean inflation remained at 3.6%. Rising rents, food and energy costs contributed 
to price pressures, while the RBA noted that higher global energy prices and domestic cost 
pressures were adding to inflation risks. 
 
The labour market remained relatively resilient but continued to soften. Unemployment 
increased marginally to 4.6%, while the employment-to-population ratio remained steady at 
63.9%. Labour market indicators remain broadly stable, providing some ongoing support for 
household confidence. 
 
Economic growth remained modest, with GDP increasing 0.4% in the June quarter and 2.1% 
over the year. Household consumption also grew 0.4%, although much of the increase in 
discretionary spending came from strong vehicle sales. Other discretionary categories remained 
subdued as cost-of-living pressures constrained spending, while domestic and international 
tourism were particularly weak amid disruption from the Middle East conflict. 
 
The Australian dollar strengthened during the quarter, reaching around US72c, before falling 
back to approximately US69c by the end of September. 
 
What this means for international travel: Australians remain willing to spend, but are 
increasingly selective and value conscious. Higher interest rates, renewed inflation pressures and 
a weak Australian dollar create additional headwinds for outbound travel. Destinations that 
clearly demonstrate value, compelling experiences and strong reasons to travel now will be best 
positioned to convert demand. 
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Visitation to the USA. 1July 2026 i-94 arrival data (released September) 

Australia: 

■ Australia recorded 69, 860 arrivals to the USA in August, down 11% year on year.  
■ Australia ranked twelfth among long-haul international markets in August, compared with 

approximately 11th place during much of the year to date. 

Ports of Entry – Australia to the USA: 
 
■ California Arrivals were down 7% in August  
■ Texas continues to record the strongest percentage growth among the major gateways, with 

arrivals flat in August, up 12% YOY . 

Global Travel Demand from Australia.    
 
Global Travel Demand from Australia.    
July 2026 data was released by the Australian Bureau of Statistics (ABS) showing where 
returning residents spent most time abroad.   
  
Just over 1,250,580 Australians returned from an overseas trip in July, an increase of 3.8% 
YOY.   
  
The top 10 countries as follows:   
 

Rank Country June Visits Percentage growth 
YOY 

1 Indonesia 188,850 +6.8% 
2 New Zealand 133,640 +6% 
3 UK 79,840 +8% 
4 USA 70,470 0% 
5 Thailand 64,010 +5% 
6 Vietnam 58,990 +19% 
7 China(b) 55,970 +9% 
8 Japan 52,030 -3% 
9 Italy 49,650 +2% 
10 Fiji 46,770 +7% 

 
First intended address – Travel South  

■ A total of 3,150 Australians listed a Travel South state as their first intended address in June, 
up 1.5% for August 

■ Travel South has maintained its share of 5% of Australians choosing it as their first intended 
address. 
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Tour Operators & Travel Agencies 

■ TTC moves to ensure Trafalgar has the power. TRAFALGAR is about to enter a new era, with 
parent company The Travel Corporation (TTC) announcing plans to unify Insight Vacations 
and Costsaver under the Trafalgar brand next year. Source page 2  

 
■ Expedia goes large EXPEDIA Group has unveiled new partner products and features across 

its rental brand Stayz, and property management software Escapia. Source page 2.  
 

■ Flight Centre Travel Expo brings big deals back to Sydney for the first time in 6.5 years. 
Flight Centre Travel Expo returns to Sydney for the first time since 2020, returning with 
exclusive deals on flights, cruises, tours, rail, hotels, packages, insurance and more across two 
days. Source  

 
■ The future of travel is human: Helloworld lines up 14 stores in 18 months. Fourteen stores 

opened, announced or committed in 18 months is a fairly emphatic answer to anyone writing 
off the bricks-and-mortar travel agency. Source  

 
■ Globus goes North GLOBUS has launched two new North American itineraries for 2027 

covering New England and British Columbia. Source page 4  
 

■ Luxury Escape’s to Qld. Luxury Escapes is set to unveil its third physical store in Westfield 
Chermside in Brisbane in Nov, founder and CEO Adam Schwab has revealed exclusively to 
Travel Daily. Source page 2  

 
■ REVEALED: Which Destinations Will Be Hot, Not Hot, For 2027? Intrepid Travel has 

released its annual Not Hot List, spotlighting 10 lesser-known destinations that are ready to 
welcome more visitors in 2027.  Source  

 
■ California’s sporting moment is here: How to turn game day into a Golden State road trip. 

From the FIFA World Cup and Super Bowl to the LA28 Olympic & Paralympic Games, 
California will be one of the world's biggest sporting stages. Source  

 
■ Ultimate Playground: California forecasts $2 billion Aussie spend rebound by 2027 as 

visitors stay longer. Australian visitor spend in California is forecast to return to growth at 
USD$1.35 billion (around AUD$1.89 billion) this year and rise to USD$1.43 billion (around 
AUD$2 billion) in 2027, as Aussies stay longer, visit more destinations and spend more in the 
Golden State. Source  

 
 

■ US Travel Association CEO warns government policies send wrong message. US Travel 
Association CEO Geoff Freeman has warned that visa delays, higher fees and expanded 
social media screening risk undermining the country’s ambitions to attract 100 million 
international visitors by 2030. Source  

 
■ Borg: Modern luxury with Signature Luxury travellers are increasingly looking for freedom to 

shape their holidays rather than simply adding more inclusions. Borg said the evolution of 

https://issues.traveldaily.com.au/2026/Sep26/td010926.pdf
https://issues.traveldaily.com.au/2026/Sep26/td020926.pdf
https://karryon.com.au/lifestyle/flight-centre-travel-expo-syd-2026/?utm_medium=email&utm_campaign=Tues%201%20Sep%20026&utm_content=Tues%201%20Sep%20026+CID_bfe218b61028cadda63cb67e42b43c55&utm_source=Email%20marketing%20software&utm_term=Flight%20Centre%20Travel%20Expo%20brings%20big%20deals%20back%20to%20Sydney%20for%20the%20first%20time%20in%2065%20years
https://karryon.com.au/community/helloworld-new-stores/?utm_medium=email&utm_campaign=Sat%205%20Sep%202026&utm_content=Sat%205%20Sep%202026+CID_575fc6037319131a59991cef6a86f595&utm_source=Email%20marketing%20software&utm_term=9%20The%20future%20of%20travel%20is%20human%20Helloworld%20lines%20up%2014%20stores
https://issues.traveldaily.com.au/2026/Sep26/td080926.pdf
https://issues.traveldaily.com.au/2026/Sep26/td090926.pdf
https://traveltalkmedia.com.au/revealed-which-destinations-will-be-hot-not-hot-for-2027/
https://karryon.com.au/lifestyle/travel-inspo/visit-california-game-day-road-trip/?utm_medium=email&utm_campaign=Wed%209%20Sep%202026&utm_content=Wed%209%20Sep%202026+CID_5169f34a3900a74c4394428b034a374c&utm_source=Email%20marketing%20software&utm_term=Californias%20sporting%20moment%20is%20here%20How%20to%20turn%20game%20day%20into%20a%20Golden%20State%20road%20trip
https://karryon.com.au/industry-news/destination/california-au-rebound/?utm_medium=email&utm_campaign=Fri%2011%20Sep%202026&utm_content=Fri%2011%20Sep%202026+CID_166cbf954e4a86d3cbbc5e847ec850e6&utm_source=Email%20marketing%20software&utm_term=California%20forecasts%202B%20Aussie%20spend%20rebound%20by%202027%20as%20visitors%20stay%20longer
https://travelweekly.com.au/us-travel-association-ceo-geoff-freeman-warns-government-policies-send-wrong-message/?utm_source=Travel+Weekly&utm_campaign=5b075d545c-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-811059194
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luxury was now well-established, with personalisation, flexibility and the ability to choose 
how a trip unfolds becoming central to the modern proposition. Source page 2  

 
■ Helloworld buys up CCE Hellowworld Travel (HLO) has entered into a binding agreement to 

acquire 100% of Crown Currency Exchange (CCE) for $135 million, further expanding the 
group’s retail footprint. Source 

 
 

Traveler Insights  
 

■ Holidays over homes: Almost half of Aussies would spend on travel over property in 2026 
Almost half of Australian non-homeowners (46%) would still choose travel over property in 
2026 – a purchase preference particularly led by under-35s. Source  
 

■ AI helping smaller players. The increased use of artificial intelligence (AI) in trip planning has 
paved the way for independent and boutique hotels to gain greater exposure than larger 
brands.  Source page 6  
 

■ Agents gain a trust edge. ONE in four Aussie travellers are more likely to use a human travel 
agent because of the proliferation of AI, according to new figures released by News 
Australia’s The Growth Distillery this week. The data also showed that two-thirds of 
travellers want to engage a travel agent in at least some part of travel planning, as consumers 
remain wary of the trust they can place in AI. Source  
 

■ Aussies eye local places for retirement travel plans, research says. Nearly 70 per cent of the 
Australians said holidays or travel are essential or important to the retirement they would like 
to have. Source  
 

■ RBA changes bad for business, worse for consumers upcoming changes to credit card 
surcharging mandated by the RBA will not only have an adverse impact on travel businesses, 
but also consumers. Source page 3  
 

■ Travel as therapy: 80% of Aussies say an upcoming trip is a mood enhancer. Travel has gone 
from a "nice to have" to a necessity as almost three-quarters of Australian travellers say trip 
anticipation helps them cope with the demands of daily life and 80 per cent say having 
something to look forward to lifts their mood. Source  
 

■ What Aussies now want as a worthwhile trip. Food and drink and quality time with travel 
companions rank highly with Aussie travellers. Aussies gravitate towards natural scenery 
(30%), quality time with travel companions (28%) and good food or drinks (19%) as key 
drivers of satisfaction. Connection ranks highest of all with 48 per cent naming family trips as 
the most enjoyable. Source  

https://issues.traveldaily.com.au/2026/Sep26/td220926.pdf
https://issues.traveldaily.com.au/2026/Sep26/td210926.pdf
https://karryon.com.au/industry-news/trends/travel-over-property-2026/
https://issues.traveldaily.com.au/2026/Sep26/td030926.pdf
https://issues.traveldaily.com.au/2026/Sep26/td110926.pdf
https://travelweekly.com.au/aussies-eye-local-places-for-retirement-travel-plans-research-says/?utm_source=Travel+Weekly&utm_campaign=19f9749bc2-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-811059194
https://issues.traveldaily.com.au/2026/Sep26/td180926.pdf
https://karryon.com.au/industry-news/wellbeing/aussies-trip-anticipation/
https://karryon.com.au/industry-news/wellbeing/aussies-trip-anticipation/
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■ Premium travel trend hits Oz. Trip.Com’s recent finding that Millennials and Gen X are 

fuelling demand for premium travel (TD 07 Sep 2026) appears to be reflected in the 
Australian market, with luxury operators reporting a similar trend. Source  

Air Lift 

■ US flights for under a grand: New Fiji Airways sale launches. Fiji Airways is marking its 75th 
anniversary with an eight-day network-wide fare sale running from 1 to 8 September, 
opening with three days of the airline's sharpest fares before five days of anniversary deals. 
Source.  

 
■ American Airlines brings new Flagship Suite to Sydney on retrofitted Boeing B777-300ER. 

American Airlines has launched its first retrofitted Boeing B777-300ER jet carrying 144 
premium seats, including the new Flagship Suite and Australian flyers can experience the 
carrier's "most elevated cabin" on the Sydney–Los Angeles route. Source  

 
■ ACCC ticks QF-AA Qantas and American Airlines have received draft ACCC approval to 

extend their trans Pacific joint business for five more years, with the watchdog citing 
increased connectivity, new routes and frequencies, improved loyalty benefits and lounge 
access among the reasons for approval. Source page 1.  

 
■ North America on sale: Qantas discounts US and Canada fares across 7 destinations for 7 

days Qantas has dropped a seven-day USA & Canada Sale across its North America network 
with discounted airfares, including the new direct Sydney-Las Vegas route from $1,249 
return in Economy. Source   

 
■ Qantas confirms Sydney–New York non-stop from mid-2028. Qantas has confirmed non-

stop Sydney to New York flights from mid-2028, the second confirmed route in its Project 
Sunrise ultra long-haul program, with tickets going on sale from August 2027. Source  

 
■ United debuts most premium Dreamliner on Sydney-San Francisco route from December 

2026. United Airlines will operate its new Boeing B787-9 Dreamliner with the Elevated 
interior on the seasonal Sydney-San Francisco route from 4 December 2026, its second 
Australian service to gain the flagship UA Elevated 787-9 aircraft. Source  

 

Media 
 

■ Independent Publishing Platforms Continue to Gain Traction. Substack continues to 
emerge as a growing channel for journalists, writers, and content creators to build direct 
relationships with engaged audiences. New research shows 39% of people regularly read 
at least one Substack publication, rising to 55% among Gen Z and 49% among millennials. 
News and politics remain the platform's largest content category (21%), followed by 
technology (18%), while nearly one in five users (18%) report increasing their usage over 
the past year. Source. 

 
■ Sports Fans Are Becoming More Culturally Driven. Australia's sports audience is evolving 

beyond the traditional diehard fan, with a younger and more culturally diverse "New 

https://issues.traveldaily.com.au/2026/Sep26/td210926.pdf
https://karryon.com.au/industry-news/airline/fiji-airways-75th-sale/?utm_medium=email&utm_campaign=Wed%202%20Sep%202026&utm_content=Wed%202%20Sep%202026+CID_a04c6b2b0f08f8a13fcde42d6ada1ea4&utm_source=Email%20marketing%20software&utm_term=US%20flights%20for%20under%20a%20grand%20%20more%20New%20Fiji%20Airways%20sale%20launches
https://karryon.com.au/industry-news/airline/aa-flagship-suite-sydney/?utm_medium=email&utm_campaign=Thur%203%20Sep%202026&utm_content=Thur%203%20Sep%202026+CID_f7ddbfe5e0aa40c3fd46190dc1c02f5f&utm_source=Email%20marketing%20software&utm_term=American%20Airlines%20brings%20new%20Flagship%20Suite%20to%20Sydney%20on%20retrofitted%20Boeing%20B777-300ER
https://issues.traveldaily.com.au/2026/Sep26/td040926.pdf
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https://travelweekly.com.au/qantas-confirms-sydney-new-york-non-stop-from-mid-2028/?utm_source=Travel+Weekly&utm_campaign=185cdec7ea-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-811059194
https://karryon.com.au/industry-news/airline/ua-elevated-787-9-syd-sfo/?utm_medium=email&utm_campaign=Mon%2021%20Sep%202026&utm_content=Mon%2021%20Sep%202026+CID_9f620d5136310adda820bc3f0136e9b8&utm_source=Email%20marketing%20software&utm_term=United%20debuts%20most%20premium%20Dreamliner%20on%20Sydney-San%20Francisco%20route%20from%20Dec
https://www.prdaily.com/you-added-substack-to-your-media-list-now-what/
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Wave Fan" audience now representing 42% of sports fans, or 7.2 million people, up six 
percentage points year-on-year. These fans engage with sport through personalities, 
social media, fashion, entertainment and fantasy leagues, and are more likely to travel for 
games, pay for hospitality and spend on sport-related experiences. Source. 
 
 

 
■ Travel Trend Watch: "Grandma-Maxxing". Nine Travel has highlighted the rise of 

"Grandma-Maxxing", a trend centred on older women embracing travel, adventure and 
lifestyle experiences later in life. The trend reflects broader demographic shifts, with 
mature travellers increasingly seeking meaningful experiences, cultural immersion, and 
active itineraries. Source. 

 
■ News travel play NEWSCORP has redeveloped its News Travel Network, adding new 

ways for tourism brands and travellers to interact with its mastheads, including Escape, 
Travel + Luxury and News.com.au. Source. Page 7. 

 
 

Actions 
 

■ TADA 

■ Beyond Borders 

■ Northern Beaches Cluster Training 

■ New Zealand Visit USA Shows  

■ America the Bountiful Foodie Event 

■ National Travel Industry Awards 
■ October - Trade & PR Newsletter 

■ Media Famils Requests 

■ GMM Targets & Planning 
 

 

 

 

 

 
 

https://www.mediaweek.com.au/the-sports-fan-has-changed-news-australia-says-marketers-haven-t
https://www.nine.com.au/travel/grandma-maxxing-older-women-spearhead-travel-trend-20260924-p6104u.html
https://issues.traveldaily.com.au/2026/Sep26/td110926.pdf
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