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GPP Monthly Report 2  

ABOUT TSUSA 
Global Partner Programming 

 

The TSUSA GPP provides a foundational base from which state tourism offices benefit from 
shared in-country representation, international export marketing and sales activities. Managed 
by Travel South USA, the official regional destination marketing organization for the 12 state 
tourism offices, these collaborative efforts create leveraged actions, increase reach among travel 
trade and media, and enable coordinated consumer campaigns that drive international visitation 
to the South. 

 

The German-speaking region – Germany, Austria and Switzerland – represents one of Europe’s  
most important and high-value outbound travel markets. Germany alone is the second-largest 
European source market for U.S. inbound travel, with approximately 1.8 million visitors, while 
Austria and Switzerland complement the region as smaller but highly affluent and travel-active 
markets. Across DACH, travelers benefit from comparatively high disposable incomes, generous 
annual leave and a strong tradition of international and long-haul travel. 
German-speaking travelers are experienced, value-conscious and typically take a structured 
approach to travel planning. They favor well-curated, in-depth itineraries, high-quality travel 
products and meaningful local experiences . For long-haul travel, tour operators and travel 
advisors remain important, particularly for complex itineraries, fly-drive vacations and first-
time U.S. visitors. At the same time, independent research and online booking continue to play 
a significant role. 

 

The United States remains one of the region’s most desired long-haul destinations. Key 
motivators include iconic landscapes, vibrant cities, cultural diversity and authentic regional 
experiences. Travelers are increasingly interested in exploring beyond established gateways 
and combining several destinations within longer itineraries. Self-drive travel, scenic routes, 
nature, music, culinary experiences, small towns and encounters with local comm unities are 
especially well aligned with the Travel South product. 
Austria and Switzerland add further value through strong spending power and a preference for 
comfort, quality and personalized travel. Swiss travelers in particular rank among the world’s 
highest-spending international travelers, while the U.S. remains a leading long-haul destination 
for Austrian travelers. 
While economic conditions, travel costs and perceptions of the U.S. can influence short -term 
booking behavior, the fundamental interest in the destination remains strong. Therefore, Travel 
South USA should continue to prioritize travel trade partnerships, product development and 
operator engagement, supported by targeted media relations, consumer storytelling and 
collaborative campaigns. Maintaining visibility and positioning the South as an authentic, 
diverse and high-value alternative to traditional U.S. gateways will be key to strengthening 
demand across the DACH region. 
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I. Executive Summary  
  

❖ 2026 International Showcase  

GCE recruited 11 German and Swiss tour operators representing a broad range of business 
segments, sales channels and customer target groups, as well as two key travel trade 
journalists. Final organizational arrangements and preparations for the showcase are currently 
being completed. 

 

❖ 2026-27 Tour Operators X TSUSA Project Plans  

Master marketing agreements have been signed with six key tour operators in Germany and 
Switzerland to promote TSUSA across the German-speaking travel market. GCE coordinates  
campaign requirements, collecting and managing the necessary partner materials, and 
ensuring that all inputs are delivered in line with agreed deadlines. 

 

❖ Meeting with German State representatives 
Meeting with Travel South German representatives to discuss D-A-CH Global Network 2026-
2027 program and support for ongoing activations  

 

❖ Meeting with Condor x BTW x CMT                                                                                                                    
At Condor, BTW and CMT meeting discussion with CMT Director about special hosting for our 
delegation, access to a special VIP area and the possibility of organizing a small concert in a 
club in Stuttgart with our musician from Mississippi.  
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II. Travel Trade Activities  
FY26 Trade events or marketing highlights with Tour Operators  

 

Event/Action Contact Person Activity/Activation Follow Up/ 
Next Step 

CANUSA Rebecca Marks TSUSA & GCE coordinated 
content development with 
CANUSA; input was 
consolidated via Google Drive 
and shared with partners for 
review and completion by the 
agreed deadline. 

Social-Media Assets 
& Ads in progress, to 
be approved 

CRD Pia Hambrock TSUSA & GCE coordinated 
content development with CRD; 
input was consolidated via 
Google Drive and shared with 
partners for review and 
completion by the agreed 
deadline. 

Website Taste of 
Subpage in progress 

Fairflight Laura Thurm TSUSA & GCE coordinated 
content development with 
Fairflight; input was 
consolidated via Google Drive 
and shared with partners for 
review and completion by the 
agreed deadline. 

Preparations to 
introduce state 
partners on fairs 

America 
Unlimited 

Timo Kohlenberg TSUSA & GCE coordinated 
content development with 
America Unlimited; input was 
consolidated via Google Drive 
and shared with partners for 
review and completion by the 
agreed deadline. 

Social Media Jackpot 
Jets to be approved by 
states 

Knecht Reisen Anja Meier TSUSA & GCE coordinated 
content development with 
Knecht Reisen; input was 
consolidated via Google Drive 
and shared with partners for 
review and completion by the 
agreed deadline. 

Newspaper insert 
introducing partner 
states in progress 
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Go2 Travel Robin Engel TSUSA & GCE coordinated 
content development with Go2 
ravel; input was consolidated 
via Google Drive and shared 
with partners for review and 
completion by the agreed 
deadline. 

FB & NL Promotion in 
progess 

 

 
  

• Meeting with German Tour Operator Die 
Reisebotschafter introducing the TSUSA D-A-
CH team and discussing future collaboration 
opportunities on October 1st.  

 

 
 

 

 

 

 

 

 

• Meeting with German Tour Operator 
CANUSA on updates and work in progress  
about ongoing campaign on October 14th. 
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• Meeting with 
D-A-CH 
introducing 
the TSUSA D-
A-CH team 
and Global 
Network 
Programm 
discussing 
Proposal for 
2026-2027, 
future 
collaboration 
support and 
Q&A on 
October 15th. 

 

 
 

 

 

 

 

 

 

 

 

 

 

• IRONMAN 70.3 World Championship 2027 

Received inquiry from Hannes Hawaii Tours (HHT) regarding a potential post-race tour 
through the Southern U.S. They are looking for suitable itineraries, accommodations and local 
experiences for groups of 30–60 guests with a potential routing from Chattanooga through 
Southern destinations, ideally ending in Atlanta. We connected Ms. Andrea Breyer of HHT 
with Lena Ross of America 4 You. 
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CMT 
 

 

• At a Condor Airline, German Tourism 
Industry Association (BTW) and CMT 
meeting we discussed with Alexander 
Ege, CMT Stuttgart fair Director, TSUSA’s 
participation and he offered special 
hosting for our delegation, access to a 
special VIP area and the possibility of 
organizing a small concert in a club in 
Stuttgart with our musician from 
Mississippi.  

 

• After Partner registration information 
was distributed, Hotel rooms were secured and further negotiations on stand construction 
and setup were conducted. 

 

Sales Mission 
 

• Continued sourcing of suitable venues and accommodation, Negotiations advanced and 
initial reservations secured, Outreach to potential tour operator partners initiated  

  

America Unlimited 
 
• GCE attended 20 years of German Tour Operator America 

Unlimited, celebrating and networking and looking 
forward to the successful campaign collaboration ahead.  
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International Showcase 2026 – D-A-CH participants 
  

GCE invited additional participants. One new confirmation by Meridia Reisen: GCE 
coordinates all key travel arrangements including flights and accommodation. 

GCE/TSUSA coordinated the FAM trip program selection. 
  

Tour Operator  
 

Tour Operator First Name Name 
Meridia Reisen Elfriede Wank-Wrba 
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III. Newsletters  
Trade monthly Newsletter: share inspirational content, event calendar, must-do attractions, 

and new travel suggestion with trade partners. 
 

Travel South USA Trade Newsletter 

In September 2026, GCE sent out the first dedicated Travel South USA newsletter to its travel 
trade network in Germany. The newsletter officially introduced Travel South USA to German 
travel professionals and invited them to sign up for future editions to receive regular news, 
inspiration and travel ideas from the Southern USA. 

The first edition focused on the diverse road trip opportunities across the South, showcasing 
how nature, history, culture, music and cuisine can be combined into memorable travel 
experiences. Featured content highlighted scenic routes and road trip ideas across destinations 
including Alabama, North Carolina, Missouri, Georgia, Kentucky, Louisiana, Mississippi and 
South Carolina. 

The newsletter was designed to provide travel professionals with practical inspiration and 
destination knowledge that can be used when planning and recommending trips to the 
Southern USA. It also included a direct call-to-action encouraging readers to register for the 
official Travel South USA newsletter and stay connected with future destination updates.  
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IV. Communication & PR  
Contacts with the media, meetings, releases, coverage opportunities, clipping, press trips.  

 

Media Contacts/Meetings:  
 

a. Meeting with Dennis Braatz, Head of Editorial Content, Condé Nast Traveller Germany:  
Highlighted key themes including music, culture, culinary travel, outdoor experiences, 
sustainability and authentic road trips and introduced the upcoming Global Media 
Marketplace (GMM).  

b. Registration for VUSA Media Event in U.S. Consul General in Munich on December 1st, 
expecting around 50 media representatives 

c. Meeting Lunch with Kai Böcking: Chief Editor of Bleisure Traveller – Want to make a 
special about Bleisure Travel in TSUSA but required paid support, which we declined for 
this year but still in brainstorming about unpaid opportunities 

d. Meeting Holger Jacobs at America Unlimited Event  
e. Meeting with Torsten Keller, Freelance Journalist, interested the destination 

 

Press releases 
 

On September 24th, GCE created and 
distributed a press release to 1,002 key targeted 
CONSUMER media in Germany, Austria and 
Switzerland: Roadtrip Moments in the 
American South 
Combining nature, history, and culture with 
regional cuisine and legendary music. 
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GCE Listicle September: Under the title “Summer Extention: For Those Not Ready to Say 
Goodbye to Summer”, a travel-focused listicle showcasing destinations where travelers  can 
extend their summer or enjoy an especially pleasant fall escape was published. As part of the 
article, Travel South USA was integrated and presented as an ideal destination for a late-season 
getaway, highlighting the region’s warm weather, diverse outdoor experiences, and authentic 
Southern charm. The integration took place as part of an inspirational feature article. Such 
short pieces are specifically tailored to the media outlets’ editorial themes and provide relevant 
content with concrete travel ideas and destination recommendations. This allowed  Travel 
South to be presented as an attractive fall and late-summer destination within a relevant 
seasonal context. 
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Clippings: 
 

In September, GCE continued its ongoing monitoring of DACH media coverage. All new 
clippings were tagged in the Coverage Tool, and their reach, brand prominence and sentiment 
were logged in the Earned Media Coverage Tracker. 

Both recent press releases, on America 250 and on road trips through the American South, were 
picked up by DACH trade and lifestyle media. In addition, the month brought several organic 
features. These included an in-depth road trip story through Kentucky, Tennessee and 
Alabama and a culinary piece on New Orleans. A print "Going South" section in AMERICA 
Journal added features on Alabama, Tennessee and Georgia, as well as a Rhythms of the South 
advertisement. 

 

→CoverageBook Link: https://app.coveragebook.com/29490/books/7b6a7665740ced56  

 

https://app.coveragebook.com/29490/books/7b6a7665740ced56
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V. Social Media  
Content 
Following approval, regular posting on Travel South USA's Facebook and Instagram accounts 
launched in September with three posts per week, for a total of 12 posts during the month. These 
formed an introduction series that presented the individual member states and the Rhythms of 
the South (ROTS) trio, giving the DACH audience an overview of the destination. 

 

The October content has already been approved and scheduled. Going forward, the posts take 
their cue from the monthly Travel South USA newsletters, adapting their themes and 
highlights for a German-speaking audience. 
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In September, Travel South USA was again featured twice within GCE's own Instagram 
presence (@gce_agency): 

• September 27th: On World Tourism Day, Travel South USA was part of a carousel 
celebrating the destinations in GCE's portfolio. It was presented as twelve states, each with 
its own sound, flavor and story. 

• September 29th: In a carousel matching six late-summer escapes to different traveler types, 
Travel South USA featured as the destination for "The Culture Seekers". The post 
highlighted blues in Mississippi, jazz in Missouri, bourbon in Kentucky and civil rights  
history in Alabama. 
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Facebook Trade 
Community 

                                        

 

 

 

 

 

 

 

GCE Trade Facebook Group  
 

GCE regularly shares updates, news and inspirational 
content about its destination clients in the dedicated 
GCE trade Facebook group, “GCE – Infos für die 
Reisebranche”, which currently has 708 members, 
including travel agents and product managers. 

 

 
 

 

 

Other Groups 
 

GCE regularly shares updates, news and inspirational 
content about its destination clients in the Facebook 
group “Reisebüros und Expedienten”, which currently 
has 4,276 members, including travel agents and 
industry professionals. The Travel South September 
Newsletter was uploaded to reach and engage with the 
travel trade community. 
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VI. Visit USA D-A-CH Membership  
Meetings, Newsletter, Workshops update, Consumer shows, E-learning, and projects. 

 

VUSA TSUSA Website 
 

Source Activity/Activation Follow Up/ 
Next Step 

VUSA TSUSA Website published Updating with current 
NL/Info 

VUSA Requests for materials/info In contact, provided 
 

VUSA Posts 
 
Total views: 90 

 

 
 

 
 

               
 

 

Visit USA Switzerland Newsletter 

Sent to 2,300 recipients 
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