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I. Market Overview. 
  
Orchestra/L’Echo Touristique August 2026 - Top 20 destinations and market trends update   
Travel sales through French travel agencies bounced back in August 2026, rising by 7.3% year-on-year after a 1% 
decline in July and a 2.3% rebound in June. The recovery was driven mainly by bookings for the autumn and winter 
seasons, from travelers with higher budgets. The rebound was broad-based, with 17 of the 20 destinations tracked by 
Orchestra for L’Écho Touristique recording year-on-year growth. Egypt was one of the strongest performers, with sales 
up 22%, moving it up to sixth place. The United States also returned to positive territory, although it ranked only 17th, 
following a nearly 17% decline in August 2025. Tanzania recorded the sharpest increase, with sales surging by 59%, 
although this partly reflects a 33% decline in August 2025. Metropolitan France, Spain and Tunisia continued to lead 
the rankings, while Turkey remained under pressure, with sales down 19%. Mexico and Cape Verde also recorded 
declines, although more moderate. The August figures mark a clear improvement from 2025, when travel sales fell by 
5.5% year-on-year. After a challenging spring and early summer, the latest results point to a renewed positive 
momentum for travel sales. 
Source : Baromètre Orchestra/L’Echo : le top 20 des destinations en aout 2026 - L'Echo Touristique  
 
IFTM Top Resa 2026: a renewed sense of momentum 
IFTM Top Resa 2026 welcomed 34,638 tourism professionals to Paris over three days, up 8.2% from 2025. The show 
brought together 1,625 brands and 180 destinations, with attendance from travel agents, corporate, MICE and leisure 
buyers all increasing. Business activity was also strong, with 18,592 meetings confirmed through the Everywhere 
platform, 11% more than last year. Despite a challenging economic and geopolitical environment, exhibitors reported 
busy schedules, strong client relationships and new business opportunities. The event’s organizers and participants 
highlighted a renewed sense of momentum across the industry, with many meetings already laying groundwork for 
2027.  
Sources :  IFTM Top Resa 2026 : une fréquentation en hausse - Bee Travel News & Bilan IFT M : malgré le contexte 
"nous sentons qu’une dynamique reprend" - Tourmag   
 
Brand USA seeks to reassure European travelers 
International tourism to the United States has seen a softer performance in 2026, with overseas arrivals down 11.8% in 
August and 5.8% since the beginning of the year. Brand USA is focusing on reassuring European travelers about the 
destination and entry procedures, while highlighting continued demand, with 49 million direct seats scheduled between 
Europe and the U.S. Its America the Beautiful campaign reportedly strengthened travel interest among 77% of people 
surveyed in August, while Get Facts Get Going aims to provide clearer information on entry requirements. This focus 
on rebuilding traveler confidence is particularly relevant for the French market, which has also recorded a decline. A 
total of 782,380 French travelers visited the U.S. between January 1 and July 31, 2026, down 13.83% year-on-year. 
France nevertheless remains the third-largest European market, behind Germany, and ranks ninth worldwide. 
Sources: Brand USA doubles down on demand as US travel evolves - TravelMole & Visit USA Committee/France  
 
Strong travel demand, but many projects remain on hold 
According to a Qualimétrie study for Marco Vasco, 90% of respondents have a dream destination or travel experience 
they have never turned into a trip. Budget remains the main barrier, cited by 68% of respondents, while lack of time 
(40%) and the complexity of organizing a trip (33%) also weigh on travel plans. 
Travel intentions remain high, with 75% planning to travel abroad within the next six months and 85% considering an 
international trip in 2027. However, only 5% have already booked a trip for next year. Europe remains the most popular 
region for 2027, while Asia is favored for longer stays. The survey therefore points to strong underlying demand, but 
also to a largely wait-and-see market, with practical constraints continuing to delay bookings. 
Source : Neuf Français sur dix ont un projet de voyage jamais concrétisé selon une étude - L'Echo touristique  
 
Winter 2026/27: a mixed start for tour operators 
The winter 2026/27 season is starting slightly below last year, with customer numbers down 2.8% among Seto tour 
operators, although average revenue per customer has increased by nearly 5%. Africa is showing strong momentum 
(+14%), driven by Tanzania and Senegal, while Morocco is lagging (-19%). Egypt is also performing well (+3.5%), 
helping limit the decline across the Middle East to 8%. 
Asia is down 10%, partly reflecting continued challenges around Middle Eastern transit hubs, while Southern and 
Western Europe remain broadly stable. France is up 8%, supported by mountain holidays, and remains the leading 
destination by customer numbers. With purchasing power still under pressure, tour operators are also seeing shorter 
trips, with average travel duration down by almost one day compared with last winter. 
Source : Voyagistes : les premières tendances de l’hiver 2026/27 - L'Echo touristique   
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II. Executive summary. 
 

❖ 2026 TSUSA International Showcase -Update.  
In September, BWC confirmed registration of trade journalist Christophe Hardin for Tourmag magazine, France’s 
leading trade media outlet. BWC handled air reservation and logistic details with the TSUSA team. Christophe will 
conduct on-the-floor interviews and will cover the entirety of the show, along with the visits and activations in Nashville.   
On the trade side, BWC nominated Partir aux États-Unis (represented by Olivier Pulcini), to be the 2026 recipient of the 
Travel South USA Ambassador Awards for their outstanding product development in the South and continuous efforts 
to promote the destinations.  
 

❖ Out-of-scope GEO magazine press trip.  
Following approval by the states of Missouri, Kentucky, Tennessee, Mississippi and Louisiana, Journalist Anne-Laure 
Pineau and Photographer Axelle De Russé visited the South from September 26th to October 8th, exploring places and 
sites related to the Mississippi River, meeting with local storytellers and enjoying not-to-miss cultural experiences that 
BWC coordinated with the state teams. Both participants shared very positive feedback and their appreciation for the 
assistance and warm welcome they received everywhere, the quality of the photos taken, and all the material produced 
that did exceed their expectations and will result in an outstanding article. The release by GEO magazine is expected 
for February or April 2027.    
 

❖ B2B2C Conference with Voyages Rive Gauche.  
As part of TSUSA’s continuous engagement with in-market trade partners, BWC approached Voyages Rive Gauche, a 
B2C escorted tour specialist, to run a TSUSA-dedicated conference for their clients. See section III. Travel Trade 
activities for details.   

 
❖ B2B dedicated training.  

In September, BWC reached out to numerous tour operators and travel specialists to explore training and awareness 
needs, including Parfums du Monde (tour series specialist), Greens du Monde (Golf trip specialist), Monde Authentique 
(B2C tailor made trip specialist) and Fitour Voyages (regional tour operator and privately-owned distribution network). 
See section III. Travel Trade activities for more details.   
 

❖ New air connections to the South out of France.  
BWC shared with the TSUSA team the opening of a direct route from Paris-CDG to Nashville, TN (BNA) airport, 
operated by Air France and starting in May 2027 with three flights a week. Paris-CDG will also connect to St. Louis, MO 
(STL) airport via Keflavik (Iceland), operated by Icelandair, also as of May 2027. These new routes will allow tour 
operators to adjust and expand their product inventory and offer more options and flexibility to their customers.  
 
 

        France FY27 Metrics – SEPTEMBER 2026 (Q1) 
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III. Travel Trade activities. 
       

FY27 Trade events or marketing and product highlights with Tour Operators. 
 

Event/ 
Action 

Contact 
person 

Activity/Activation 
Follow up 
/Next step  

VISITEURS  
TRADE 
ROADSHOW 

Anaïs 
Diallo 

Normandy  
& Western Paris 

Suburbs 
Sales 

Coordinator 

As part of the FY27 trade plan of actions, BWC 
participated in the 2026 Visiteurs B2B roadshow 
in the city of Rouen, Normandy, on October 1st, 
2026. The event gathered 45 travel agents from 
top-tier distribution networks including Voyages 
Paris Normandie, Voyages 27, Carrefour 
Voyages, Perier Voyages, Leclerc Voyages, TUI 
France, Havas Voyages, Hangard Voyages, 
Jeanne d’Arc Voyages, Salaün Holidays.  
 
Format : 

✓ 40-minute presentation slot on the 
TSUSA destinations pillars, must-see 
attractions and ‘what’s new’ information.   

✓ On-site signage (roll-up). 
✓ French TSUSA Travel Guides, note 

maps and giveaways.  
✓ Seated dinner with Q&A session.   

BWC received very positive feedback on the 
presentation as well as strong interest in 
Southern destinations, resulting in request for 
further training and B2B2C opportunities.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

BWC will attend 
two other trade 
events with 
Visiteurs on 
November 5th, 
2026 in the cities 
of Tours (lunch) 
and Poitiers 
(dinner).  
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IV. Newsletter & Sales calls.  
 

Trade monthly Newsletter: share inspirational content, event calendar, must-do attractions, 
and new travel suggestion with trade partners. 
 
On September 29th, 2026, BWC created and distributed a newsletter to key trade industry partners with the theme 
‘Sunrise to Sundown: Photo Ready Road Trips in the South’. It included the states of South Carolina, Missouri, 
Mississippi, Louisiana and Alabama.  
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Trade contacts, meetings, phone calls: explore training, action, and partnerships. 

Company 
Name 

Contact 
mode 

 Contact 
person 

Activity/Activation 
Follow 

up/Next step  

CFA  
VOYAGES 

Call 

Sophie 
Manley 
Travel  

Specialist 

CFA Voyages is a travel agency based 
in Paris, specializing mainly in travel for 
Asian communities living in France and 
willing to visit the USA. BWC and 
Sophie explored opportunities to boost 
their sales to the South by expanding 
their product offer and increasing their 
visibility.  

A follow-up will be 
shared in future 
reports. 

GET 
AMERICAS Call 

Stéphane 
Cygler 

Founder 
& 

CEO 

Get America is a receptive operator 
based in the USA, mostly specializing in 
group tours for both MICE and leisure 
markets. Stéphane contacted BWC for 
assistance in promoting their U.S. 
destinations and products. 

BWC shared 
TSUSA’s new 
branding videos 
on nature and 
food.  

LECLERC 
VOYAGES 

Email 

Johanna 
Vivien 
Travel 

Specialist 

Leclerc Voyages is France’s largest 
private distribution network and one of 
the leading retail players on the market. 
Johanna contacted BWC to request 
promotional videos for their recently 
launched Instagram page.   

The new TSUSA 
branded videos 
(nature and food) 
were shared with 
Johanna.  

VECTEUR 
MARKETING 
& 
COMMUNICATION 

Call 
Murielle 
Barreau 
Director 

Vecteur Marketing & Communication 
handles marketing and press relations 
for the Marietton Développement travel 
group, which owns the Selectour and 
CEDIV distribution networks. Murielle 
informed BWC about the launch of the 
Ones Academy by Selectour+, an e-
learning training program designed to 
promote destinations for 4,700 travel 
planners nationwide. Tourist Offices are 
invited to select visibility options to 
highlight their destinations (E-learning, 
webinars and quizzes).   

BWC will explore 
relevance for 
TSUSA, to 
eventually make 
recommendations 
for a future scope 
of work.   

VISITEURS Meeting 

Roxane 
Vergught 
Marketing 
Manager 

 
In September, Roxane shared with 
BWC additional roadshow event 
opportunities scheduled for late Fall 
2026 and Q1 2027.  
 
 

With 3 events 
already confirmed 
for TSUSA this 
year, BWC did not 
commit to 
additional dates 
but will express 
renewed interest 
in the FY28 scope 
of work.  

VOYAGES  
RIVE GAUCHE 

Meeting 

Vanessa 
Beauville 
Product 
Manager 

Voyages Rive Gauche is a B2C tour 
operator specialized in escorted tours 
with several privately-owned travel 
agencies in Paris and suburban areas. 
BWC met with Vanessa in September to 
discuss the opportunity to promote the 
TSUSA destinations, along with their 
itinerary in the South, to a targeted 
selection of repeat US-travelers and 
prospect customers.    

A 1-hour B2B2C 
web conference is 
scheduled for 
January 7th, 2027 
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CALI’FUN Call 
Virginie 
Gines 

Director 

Virginie shared Cali’fun’s co-marketing 
program for 2027, expressing interest in 
promoting the Rhythms of the South 
destinations specifically, now that they 
have two French-speaking guides in 
Atlanta, on top of their existing activities 
in Nashville and New Orleans. 

BWC will help 
coordinate peer-
to-peer 
discussions 
during the 2026 
TSI Showcase in 
Nashville.  

UCPA 
TELLIGO 

Meeting 

Emily 
Lagnado 
Product  
Manager 

UCPA/Telligo focuses mainly on school 
and student trips and is looking at 
product expansion in the USA. Emily 
contacted BWC following the reception 
of September’s trade newsletter and 
expressed interest in participating in 
trade shows in 2027 (TSUSA Showcase 
and/or IPW).  

BWC will follow 
up with Emily 
about her 
priorities and 
support needs. 

ELITE  
AMERICAN 
VOYAGES 

Meeting 

Tara 
Guérin 

Kervabon 
Product & 

Communication 
Manager 

Elite American Voyages is a 
Francophone receptive operator based 
in Florida. BWC met with Tara in 
September and discussed their needs 
in terms of product development, 
visibility and projects for the French 
market.  

BWC added Tara 
to the monthly 
newsletter 
distribution list 
and will share 
regular updates 
with what’s new 
information. 

FITOUR 
VOYAGES 

Meeting 

Lise 
Vigié 
Travel 

Specialist 

Fitour Voyages is a tour operator and 
distribution network with 18 travel 
agencies located in the southwest part 
of France. BWC and Lise explored 
partnerships opportunities such as 
participation in their internal regional 
trade shows (twice a year in January 
and October), along with training needs 
and product development projects for 
2027.  

A follow-up will be 
shared in future 
reports.  

GREENS 
DU MONDE  

Meeting 

Christine 
Lauredi 

Operations 
Director 

Greens du Monde is a tour operator 
specialized in golf travel, that provides 
trip inspiration content for groups and 
individuals. BWC held a meeting with 
Christine in September to review their 
product development priorities and 
assistance needed.  

Information and 
links to golf 
courses in the 
South were 
shared with 
Christine, and 
BWC will secure 
targeted 
destination 
training for their 
sales team.  

PARFUMS  
DU MONDE  

Meeting 

Christelle 
Wetzler 
Product 
Manager 

As a tour operator specializing in group 
travel, Parfums du Monde is looking to 
strengthen its expertise in the South, 
increase the destination’s visibility 
within its product offering and capitalize 
on its business potential. BWC is 
working with Christelle to schedule a 
dedicated webinar for their sales team. 

A follow-up will be 
shared in future 
reports. 

MONDE  
AUTHENTIQUE 

Meeing 

Sophie  
Baudon 
Product 
Manager 

Monde Authentique is a B2C tour 
operator based in Paris, focusing on 
upscale and in-depth experiences. 
BWC had a meeting with Sophie who 
shared interest in scheduling an on-site 
training session for their sales team, 
along with a B2B2C activation in Paris 
in 2027 to highlight the TSUSA 
destinations. 

BWC is awaiting 
date suggestions 
from Sophie to 
confirm a training 
session and will 
review options 
with her for trade 
activation. 
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V. PR & media activities.  

Contacts with the media, meetings, releases, coverage opportunities, clipping, press 
trips. 

 
On September 29th, 2026, BWC created and shared a press release to target media outlets with the theme ‘Sunrise to 
Sundown: Photo Ready Road Trips in the South’. It included the states of South Carolina, Missouri, Mississippi, 
Louisiana and Alabama.  

 

 

 

 

 

 

 

 

 

 

 

❖ Coverage book Link: SEPTEMBER 2026 | GPP France FY26-27 | CoverageBook 
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Company 
Name 

Contact 
mode 

Contact 
person 

Activity/Activation 
Follow up/Next 

step  

Monthly media contacts  

VIA 
MICHELIN Meeting 

Thomas 
Godfroy 

Senior Business 
Developer 

ViaMichelin is the roadmap and itinerary app 
of the Michelin Group, that attracts nearly 22 
million users each month. Its audience 
includes high-income professionals and 
families, with a balanced gender split and 
natural appetite for travel. Users turn to their 
services for inspiration and trip planning, 
creating a relevant context for tourism-related 
messaging towards highly engaged 
prospects. BWC held a meeting with Thomas 
to better understand the platform’s features 
and visibility options for tourist offices.  

A Follow-up and 
recommendation will 
be shared if relevant 
for the TSUSA 
destinations. 

LE CLUB 
GOLF Meeting 

Stéphanie 
Duarte  

Communication 
Manager 

Following previous discussions, Stéphanie 
and BWC discussed a potential OOS 
activation (visibility campaign) for North 
Carolina and South Carolina that would 
highlight golf trails and resorts, along with 
nearby activities and must-see places.  

A follow-up will be 
shared in future 
reports. 

GEKKO 
/MILES 
ATTACK 

Meeting 

Sandrine  
Vitret  

Key Account 
Manager 

As part of the Accor Hospitality Group, Gekko 
runs the ‘Miles Attack’ reward program for 
Accor Sales staff. BWC had a meeting with 
the Gekko team in September to learn more 
about how the program can include foreign 
tourist offices and boost their visibility on the 
platform with destination content and sales 
incentive sponsorship. 

A follow-up will be 
shared in future 
reports. 

BRUT  Meeting 

Marianne 
Michelet 

Partnership 
Manager 

Brut is one of France’s leading digital and 
influence media platforms, with a 190M+ 
monthly Reach and 43M cumulative followers 
on TikTok, Instagram, Facebook and 
YouTube. BWC held a meeting with Marianne 
to learn more about their platform and discuss 
a strategic push for TSUSA. 

A follow-up will be 
shared in future 
reports. 

UNIVERS 
VOYAGE Call 

Laurence 
Gremy-

Flamand 
Chief  
Editor 

Univers Voyages is a bilingual 
(French/English) digital media platform with 
150K unique monthly visitors. Following 
BWC’s September press release, Laurence 
expressed interest in covering the TSUSA 
destinations. 

BWC will follow up 
with her and explore 
potential opportunities 
in 2027.  

COZY 
COZY Meeting 

Charles  
du Puy  
Head of 
Revenue 

Cozy Cozy is worldwide accommodation 
comparative platform that offers visibility 
options for tourist offices through partner 
websites and SEO content. BWC met with 
Charles to better understand their visibility 
offers and content promotion options for 
tourist offices. 

Recommendation will 
be shared with the 
TSUSA team if 
relevant to the 
destinations. 

QUE FAIRE 
EN 
VOYAGE 

Meeting 
François 

Bellot 
Dircetor 

François and BWC discussed the opportunity 
to promote Travel South USA with in-depth, 
on-the-ground content, designed to serve as 
inspirational and reference material. The idea 
would be to create a TSUSA-dedicated 
content cluster within their existing online 
ecosystem, specifically to boost its visibility 
compared to other U.S. destinations. 

A follow-up will be 
shared in future 
reports. 
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VI. Social Media.  
 

Content  
B World Communication published 10 Facebook and Instagram posts in September, with a selection of highlights and 
events such as Culinary/Food & Libations (Alabama, South Carolina), Neighborhoods and Attractions (New Orleans, 
Missouri, Tennessee, Mississippi, Louisiana) and festivals & events (North Carolina, Kentucky, Nashville). 
 

Facebook September 
2026  

Evolution vs 
last month 

Instagram September
2026  

Evolution vs 
last month 

Facebook page 
followers  

7,689 Up 0.55% Instagram page 
followers  

551 Up 3.57% 

Facebook reach  12,195 Down 10.74% Instagram reach 10,587 Down 31.54% 

Facebook views  21,926 Down 11.27% Instagram views  14,639 Down 30.12% 

Facebook likes 152 Up 120.29% Instagram likes  160 Up 0.63% 

Facebook comments  12 Down 25% Instagram comments  18 Up 12.5% 

Facebook shares 17 Up 30.77% Instagram shares 13 Up 85.71% 

 

Paid promotion  
B World Communication published 6 sponsored posts in September, 3 Facebook posts for an amount of $46.73, along 
with 3 Instagram posts for an amount of $46.83, representing a total of $93.56 in paid promotion.  
The sponsored Facebook posts resulted in 13,217 views and 1,388 interactions including 280 clicks on the Facebook 
page. The sponsored Instagram posts resulted in 13,551 views and 893 interactions including 201 clicks on the 
Instagram page. 
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Post highlights 
New Orleans - neighborhoods & attractions - architecture, Alabama - sports & culinary, Missouri - neighborhoods & 
attractions - Route 66, Kentucky - festivals & events - Kentucky Bourbon Festival, Louisiana - neighborhoods & 
attractions - Saint-Tammany Parish, Nashville - events & festivals - Americana Festival, North Carolina - festivals & 
events - Biltmore Championship, South Carolina - culinary - BBQ trails, Tennessee - neighborhoods & attractions - 
Dolly Parton/Hotel, Mississippi - neighborhoods and attractions - Eudora Welty House & Garden. 
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VII. Visit USA France membership. 
 

Meetings, Newsletter, Workshops update, Consumer shows, E-learning, and projects. 
 

Source  Activity/Activation 
Follow up/Next 

step  

 

1. 2026 Membership monthly banner promotion. 
The state of Alabama was promoted in September, out of Tennessee, and 
Louisiana Visit USA France source pages.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The state of Kentucky will 
be promoted in October.  
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2. Membership monthly B2B newsletter. 
The monthly creation and diffusion of a TSUSA destination highlight resumed 
in September, promoting the state of Mississippi with a ‘photo road trip’ theme.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Link to content: Mississippi: le road trip photo par excellence - Office du 
tourisme des USA 

 

All TSUSA destinations will rotate through June 2027.  
 

3. E-learning -Update. 
The V11 version of the E-learning program was launched in February 2026. 
 
2026/2027 statistics for the V11 version as of September 30th, 2026:  

• 582 Trade professionals and US specialists connected to the 
program (+19 vs August). 

• 196 of them (33.67%) reached the Expert level (+6 vs August). 

• 139 of them (23.88%) entered the 1st Class Club (+4 vs August). 
 

 

*********************** 
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